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HOME  IMPROVEMENT  ISSUE 
The  Monroe  Paxmans  of  Provo,  Utah,  and  other 
BH&G  contest  winner^  prove  there's  no  such  thing 
as  a  hopeless^ house!  k 

Plus:  Hfow  to  finance  your  own  remodeling 


Every  good  washer  washes  clothes . . . 


. . .  only  a  very  good  washer 
automatically  washes  each  fabric  properly 


This  RCA  WHIRLPOOL  is  a  very  good  washer 


This  new  RCA  WHIRLPOOL  2-speed 
washer  automatically  controls  washing 
time,  temperature  and  agitation.  It 
washes  delicate  things  gently,  at  low 
speed;  does  heavier  things  at  a  brisk 
high  speed!  And,  for  heavily  soiled 
clothes,  this  new  RCA  WHIRLPOOL 
washer  gives  you  Super-Wash  ...  a 


special  new  cycle  that  pre- washes  and 
pre-soaks ...  all  automatically!  And  this 
RCA  WHIRLPOOL  also  offers  you 
an  extra  cycle  that  cools  down  wash 
’n’  wear  clothes  before  spinning  them 
.  .  .  and  so  helps  prevent  wrinkles  from 
setting  in.  Your  RCA  WHIRLPOOL 
dealer  will  be  happy  to  demonstrate  it. 



Products  of  Whirlpool  Corporation,  Benton  Harbor,  Michigan.  Use  of  trademarks  ©  and  RCA  authorized  by  trademark,  owner,  Radio  Corporation  of  America. 


Model 

LKA-992 


Why  Kroehler  is  so  fussy 

about  the  color  of  sofa  springs  ( when 

nobody  ever  sees  them,  anyway) 


The  springs  in  all  Kroehler  sofas  and 
chairs  are  black.  This  may  not  seem  very 
unusual,  but  the  fact  is  that  not  just  any 
old  black  will  do. 

You  see,  Kroehler  makes  all  its  own  sofa 
and  chair  springs.  We  shape  them  from  the 
best  high-carbon  spring  steel,  and  lacquer 
them  to  guard  against  rust. 

And  then  we  check  every  single  spring  to 
be  sure  that  the  lacquer  is  a  shiny,  jet 
black — because  if  it  has  a  flat,  washed-out 
look,  we  know  the  spring  isn’t  perfectly 
tempered.  When  that  happens,  out  goes 
the  spring,  because  nothing  but  perfectly 
tempered  springs  will  deliver  the  lasting 
comfort  and  appearance  we  promise  in 
our  sofas  and  chairs. 


We  like  to  give  you  little  facts  like  this 
about  Kroehler,  because  each  one  is  a  big 
part  of  the  reason  why  more  people  choose 
Kroehler  for  their  homes  than  any  other 
brand  of  furniture  in  the  world. 

Cape  Cod  by  Khoeblee 

The  furniture  below  is  from  the  Cape  Cod 
Collection,  over  50  Early  American  pieces 
for  living  room,  dining  room,  and  bed¬ 
room.  Upholstered  pieces  are  available  in 
many  fine  fabrics,  with  a  wide  range  of 
colors  and  patterns.  See  Cape  Cod  and 
other  inspired  collections  from  the  Kroehler 
Design  Center— Classic,  Avant,  Sterling, 
and  Valentine  Seaver— all  fine  furniture  in 
Early  American,  Traditional,  Contempo¬ 


rary,  and  Provincial  styling.  Sold  at  good 
stores  from  coast  to  coast.  Kroehler  Mfg. 
Co.,  Naperville,  III. 


The  sectional  sofa  above  is  from  Kroehler’s 
Modern  Artisan  Collection,  80  pieces  for  living, 
dining,  and  bedroom.  Wood  pieces  are  walnut,  in 
a  choice  of  two  tasteful  finishes. 


Like  all  Kroehler  upholstered  pieces,  this  Cape  Cod  sofa,  chair  and  ottoman  are  available  in  fabrics  protected 
by  Scotchgard®.  They  repel  oil-borne  and  water-borne  stains,  and  resist  soil  from  dust  and  everyday  use. 
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Here’s  the 
beautiful 
cookware 
that  gives  you 
wrap-around 
even  heat 


FLINT 

T  ri-Clad 
Stainless  Steel 
Cookware 

You’ll  love  the  way  It  looks,  The  way 
it  cooks— evenly— all  the  way  up  the 
sides.  Flint’s  famous  Radiant  Heat 
Core  sandwiched  between  gleaming 
stainless  steel  walls  makes  the 
exciting  difference,  Self-basting 
cover  has  a  Vapor  Seal  Rim.  Saves 
Vitamins.  Enhances  fresh  delicious 
flavors.  Cover  inverts  into  the  pan  for 
easy  storage.  Cool-touch  oven-proof 
handles  are  shaped  to  fit  either 
hand.  Sets  from  $19.95.  Shown:  2- 
quart  double  boiler  ,  .  .  $12.95. 

T  1  V® 

Another  fine  I 

product,.,  by  I  CI%wC/  / 

©  Ekco  Products  Co.,  Chicago,  III.,  1963 
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What?  A  hair  dryer  that  sets  a  curl,  too? 


Now,  if  it  fit  over  the  biggest  rollers... 
and  let  me  choose  my  own  drying  heat... 
and  came  in  a  handy  vanity  case... 


I’d  really  have  something! 


You  do. 

General  Electric’s  “Beauty-Quick”  Hair  Dryer. 


3  more  General  Electric  Appliances  that  do  more  for  you 


G-E  Spray,  Steam  &  Dry  Iron  has  a  "Water  Window"! 


G-E  Peek-A-Brew®  Coffee  Maker  counts  the  cups! 


G-E  Blender  is  IOV2  inches  low,  stores  anywhere! 


GENERAL  ELECTRIC  COMPANY,  HOUSEWARES  &  COMMERCIAL  EQUIPMENT  DIVISION,  BRIDGEPORT  2,  CONN. 




GENERAL 


ELECTRIC 
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family  money  management  jq  START  YOUR  HOME  IMPROVEMENT 


A  DOLLARS  AND  SENSE  REPORT  BY  THE 
EDITORS  OF  BETTER  HOMES  &  GARDENS 


Some  people  put  oft  remodeling  as  if  they  were 
avoiding  a  trip  to  the  dentist.  They  are  only  able  to 
dredge  up  visions  of  anguish  and  expense. 

Such  people  are  dead  wrong.  Improving  your 
home  can  be  an  exhilarating  experience  for  the  en¬ 
tire  family.  You  can  never  forget  the  thrill  at  seeing 
for  the  first  time  a  sparkling  new  kitchen  or  bath¬ 
room  in  your  home— or  a  family-room  addition  open¬ 
ing  on  a  shaded  patio. 

And  the  best  part  is,  you  don’t  have  to  be  an  ex¬ 
pert  to  visualize  what  your  house  needs,  or  to  carry 
the  project  through  to  a  successful  conclusion.  We've 
jam-packed  this  issue  of  Better  Homes  &  Gardens 


with  ideas  and  advice  on  how  to  proceed.  All  you 
need  to  do  is  say,  “Now  is  the  time.” 

For  your  convenience,  we’ve  divided  this  Family 
Money  Management  into  step-by-step  sections: 

1.  When  does  it  make  sense  to  remodel? 

2.  What’s  the  best  way  to  get  started? 

3.  How  do  you  choose  a  contractor? 

4.  How  do  you  get  a  cost  estimate? 

5.  Can  you  save  by  doing  it  yourself? 

6.  Which  financing  is  best  for  you? 

7.  What  to  do  when  the  job  begins 

8.  Do  you  have  enough  insurance? 

9.  How  much  do  typical  improvements  cost? 


A  family  in  Cleve¬ 
land  suffered  for 
years  in  a  postwar 
house  so  cramped 
it  would  have  made  a  Moscow  apartment 
dweller  gloomy.  When  they  finally  got  up 
enough  courage  to  add  two  bedrooms,  a 
family  room,  and  a  second  bath,  they  were 
amazed— and  a  bit  sheepish,  too.  The  ex¬ 
pense  they  had  dreaded  was  completely 
absorbed  in  an  extension  of  their  mortgage, 
and  they  continued  to  make  exactly  the 
same  monthly  payments  as  before.  The 
worry  of  contending  with  contractors  and 
construction  debris  evaporated  in  the  ex¬ 
citement  of  gaining  the  space  they  so 
desperately  needed. 

Too  often,  people  get  well-meaning  ad¬ 
vice  like,  “You  may  move  one  of  these 
days.  I  don’t  know  much  about  costs,  but 
it  looks  as  though  you’ll  be  spending  a 
pretty  penny  on  that  remodeling.  Are  you 
sure  you’ll  get  it  back  when  you  sell?” 

The  answer  is:  you  may  not. 

If  you  consider  your  house  no  more  than 
an  investment,  by  all  means  don’t  re¬ 
model.  But  if  you  want  your  house  to  be  a 
real  home  for  your  family,  the  comfort  and 
security  gained  by  improving  it  is  worth 
the  expense  many  times  over.  Compare 
your  home  to  other  big-ticket  items.  Buy  a 
car  (or  boat),  and  the  moment  you  turn 
the  ignition  key,  the  resale  value  is  cut  by 
a  third.  But  you  go  ahead  and  buy  it— to 
use,  not  as  an  investment. 

On  the  other  hand,  putting  $40,000  into 
a  $15,000  home  hardly  makes  sense,  par¬ 
ticularly  if  it  is  among  other  homes  valued 
at  about  $15,000.  And  yet  we  know  a  fam¬ 
ily  in  Kansas  City  that  spent  roughly 
$20,000  improving  a  $12,000  home  in  an 
area  where  no  other  house  was  valued  at 
over  $14,500.  They  couldn’t  care  less 


about  the  economics  of  it.  They  like  their 
neighbors;  they’re  happy  where  they  are. 

Another  bit  of  fallacious  thinking  goes 
like  this:  “Remodeling  seems  so  expensive 
and  messy.  Can’t  we  just  move  to  a  new 
home  and  avoid  all  the  headaches?” 

You  can,  but  don’t  do  it  for  the  wrong 
reasons.  If  it’s  really  the  neighborhood 
that  bothers  you,  go  ahead  and  move.  But 
if  it’s  only  the  expense  and  mess  you’re 
worried  about,  reconsider  carefully.  Put 
down  what  you  could  afford  to  spend  on 
the  remodeling.  Add  it  to  your  present 
home’s  value.  Now  match  this  against  the 
initial  cost  of  a  new  home  which  would 
provide  the  same  amount  of  comfort  and 
space.  And  don’t  forget  the  other  expenses 
of  a  new  home:  closing  costs  ($800  and  up)  ; 
moving  expense  ($200  and  up);  landscap¬ 
ing  ($100,  and  if  you  want  to  match  what 
you  have  now,  way  up);  the  incidentals, 
such  as  new  drapes  or  curtains,  garbage 
cans,  hardware,  mailbox,  ad  infinitum 
($300,  and  if  you  get  carried  away  with 
new  rugs  and  furniture,  well  over  $1,000), 
plus  the  expenses  of  selling  your  old  home. 
How  does  remodeling  look  to  you  now? 


If  you’re  con¬ 
templating  a  ma¬ 
jor  alteration,  be¬ 
gin  with  the  black 
and  white  translation  of  it:  a  plan.  By  put¬ 
ting  it  down  on  paper — even  in  a  rough 
sketch— you’ll  jell  your  thoughts  and  often 
see  flaws  you  hadn’t  considered.  And  you 
may  discover  a  better  way  to  do  it. 

Refinements  and  fresh  ideas  for  your  re¬ 
modeling  will  come  from  many  sources. 
You  should  find  quite  a  few  in  this  issue. 
Most  building-material  suppliers  have  lit¬ 
erature  describing  ways  to  improve  your 
home  with  their  products.  Lumber  deal¬ 


ers  often  have  professional  designers  on 
the  staff  or  available  on  short  notice  to 
help  you.  And  don’t  be  reticent  about 
drawing  ideas  from  contractors  who  give 
you  an  estimate. 

Your  chances  of  getting  exactly  what 
you  want  are  improved  when  you  employ 
an  architect.  Often  he  can  save  you  enough 
money  through  shrewd  use  of  your  existing 
facilities  to  repay  a  good  share  of  his  fee. 
He  may  even  handle  all  your  dealings  with 
the  contractor.  If  the  architect  designs  and 
supervises  the  job,  his  fee  could  be  any¬ 
where  from  8  to  15  per  cent  of  the  total 
cost;  for  design  only,  6  to  10  per  cent,  and 
on  many  smaller  jobs,  a  day  rate  is  gen¬ 
erally  arranged.  Most  conventional  bank 
loans  (and  all  those  insured  by  FHA)  per¬ 
mit  the  architect’s  fee  to  be  included. 


Remodeling  can 
go  sour  fast  if  the 
wrong  man  does 
it.  For  example,  an 
honest  but  unbusinesslike  or  inept  contrac¬ 
tor  can  drive  the  most  patient  owner 
frantic  with  unnecessary  delays,  and  his 
crew  can  leave  behind  a  trail  of  mistakes 
that  will  show  up  soon  after  the  job  is  com¬ 
pleted.  There  is  also  the  unethical  contrac¬ 
tor  who  will  glibly  double  or  triple  the 
price  of  the  job,  or  fail  to  deliver  materials 
that  have  been  promised  or  specified. 

In  choosing  the  right  contractor  from 
among  the  many  good  ones  in  your  area, 
obey  what  is  probably  your  first  impulse: 
ask  your  friends.  A  recent  survey  by  the 
National  Association  of  Home  Builders 
disclosed  that  over  65  per  cent  of  all  home 
improvement  business  is  done  through 
referrals.  Your  bank  and  the  local  home 
builders’  association  are  also  good  sources. 

[Continued  on  page  10 
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Josephine— Television's  famous  Lady  Plumber— says: 

“  When  people  ask  about  cleansers,  I  use  this  pencil  test 
to  show  them  why  Comet  gets  out  stains  best.” 


“You’ve  wrestled  with  enough  sink  stains  to  know  how  tough  they  are.  “You  can  make  this  test  in  your  sink.  Look  ...  a  pencil  won’t  write  on  the 

But,  let  me  tell  you  why  they’re  tough.  It’s  because  food  stains  go  deep.  sides.  Why  is  that?  Because  the  sides  of  sinks  are  too  smooth.  They 

A  pencil  will  prove  my  point.”  have  a  protective  glaze.” 


"But  on  the  bottom  it  writes.  The  surface  is  rough  here  from  constant  “Just  any  old  thing  won’t  remove  them.  You  need  the  cleanser  that 

usage.  The  glaze  is  worn  off  and  stains  go  deep . . .  below  the  surface.”  cleans  deep... Comet.  It  goes  down  and  bleaches  out  the  deepest  stains.” 


“Food  stains  and  aluminum  potmarks  disappear  .  .  .  right  down  the 
drain.  That’s  because  only  Comet's  got  Chlorinol,  the  best  cleaning, 
bleaching  and  disinfecting  stuff  in  any  cleanser.” 


“You  want  the  best?  You  buy  Comet  Cleanser.  I’ve  tried  ’em  all  in  my 
job,  and  I’ve  found  that  Comet  gets  out  stains  better  than  any  other 
leading  cleanser.” 


ARMOUR 
REPORTS 
TO  THE 
CONSUMER 

Number  12  of  a  Series 
Reading  time  3:20 

WHAT 

SMOKE 

DOES  FOR 

MEAT 

When  Grandpa  took  his  ham, 
bacon  and  sausage  to  the  smoke¬ 
house,  he  did  so  for  three  good 
reasons.  (1)  To  preserve  the 
meats.  (2)  To  give  them  a  ruddy 
color.  (3)  To  flavor  them  with 
“sweet-smoke”  taste  and  aroma. 

We  smoke  meats  for  the  same 
reasons  today.  Although  more  for 
flavor.  And  certainly,  more  scien¬ 
tifically.  We  know  now,  for  in¬ 
stance,  that  there  are  more  than 
250  recognized  ingredients  in 
smoke*  Making  them  all  work  as 
a  flavorful  team  takes  some  doing. 

At  Armour,  we  use  selected 
hardwoods,  carefully  checked  for 
moisture.  We  use  air  conditioning 
to  cool  the  smoke,  and  filters  to 
screen  it.  This  makes  the  tastier 
ingredients  work  overtime;  keeps 
the  brash  ones  in  hand.  Even  so, 
we’re  never  satisfied.  We  are  con¬ 
stantly  exploring  new  ways  of 
smoking.  All  aimed  toward  giving 
you  the  ideal  in  flavor,  aroma  and 
exact  smoke  control. 

A  pretty  far  cry  from  the  day 
when  Grandpa  trusted  his  nose 
and  the  Farmer’s  Almanac  to  tell 
him  “when.” 


The  Cook’s  Cooking  Oil 

Flavorful  bacon  drippings  never  go  to 
waste  in  a  knowing  cook’s  kitchen. 

Instead,  this  tasty  “cooking  oil”  is  put 
to  good  use  cooking  meats,  eggs,  French 
Toast.  It  lends  its  good  flavor  to  vegeta¬ 
bles,  soups  and  sauces.  And  it’s  great 
for  baking  muffins,  coffee  cakes,  ginger¬ 
bread  and  spice  cookies. 

Drippings  from  Armour  Star  Bacon 
have  special  virtue.  These  are  sweet  fat 
drippings.  The  kind  only  hard-grain  fed 
porkers  produce.  The  porkers  only 
Armour  Star  Bacon  comes  from. 

You  Bring  the  Pickle 

We  put  in  the  meat.  You  add  the  zip. 
That’s  our  theory  in  making  Armour 
Star  Franks. 

These  hot  dogs  are  most  mildly  sea¬ 
soned  (although  it  takes  7  different 
spices  to  get  just  the  right  effect).  You 
can  put  on  mustard,  chili  sauces,  or 
whatever,  and  the  seasonings  won’t 
clash. 

Our  concentration  on  meat  does  you 
another  service,  too.  Pound  for  pound, 
Armour  Star  Franks  give  you  as  much 
nourishment  as  steak. 

/ 


Protein,  pro  and  con 

Protein  isn’t  everything.  Fats,  carbohy¬ 
drates  and  lots  of  other  things  go  into 
the  stuff  of  life. 

And  protein  is  a  broad  term.  More 
often,  it  is  complete  protein  that  we 
are  really  talking  about. 

Protein  —  complete  protein  —  helps 
build  tissue  in  the  young,  and  rebuilds 
it  in  older  folks.  It  helps  firm  up 
muscles  ...  in  fact,  we  owe  a  lot  to 
complete  protein  for  everything  from 
healthier  teeth  and  bones,  right  down 
to  the  skins  we  live  in. 

How  many  times  this  week  have  you 
served  your  family  complete  protein  in 
its  tasty,  most  efficient  form  — meat? 


The  meats  that  wear  the 
Armour  Star  are  the  meats 
the  butcher  brings  home 



STAR 
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\  MADE 
i  FROM 


CONTAINS 
ALMOST 
ONE  CUP 
OF  LIQUID 
CORN  OIL 


Both  margarines  sold  on  West  Coast  in  familiar  cube  form. 


Lowest  in  Saturated  Fat 

of  the  nation’s  leading  margarines 

Delicious  Fleischmann’s  Margarine  is  ideal  for  low  saturated  fat  diets 
many  doctors  recommend.  Of  the  nation’s  leading  margarines,  Fleisch¬ 
mann’s  is  lowest  in  saturated  fat  because  it’s  made  from  100%  corn  oil, 
with  almost  one  cup  of  liquid  corn  oil  in  every  pound.  And  scientific 
research  indicates  liquid  corn  oil  such  as  used  in  Fleischmann’s  Mar¬ 
garine  helps  reduce  the  saturated  fat  content  of  the  diet.  Ask  your 
doctor  how  Fleischmann’s  Margarine  can  help  reduce  the  saturated  fat 
content  of  your  family’s  diet. 

Fleischmanns  also  comes  Unsalted.  It’s  ideal  for 
low-sodium  diets.  Get  Fleischmann  s  Unsalted 
(Sweet)  Margarine  in  the  frozen  food  section. 

Fleischmann’s 

AMERICA’S  LARGEST  SELLING  CORN  OIL  MARGARINES 


I' 
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It’s  a  good  idea  to  get  at  least  two 
bids  on  your  job-three  if  you  wish. 
(More  than  three  is  unnecessary.) 
Comparative  estimates  will  show  up 
any  “water”  in  a  contractor’s  bid,  and  as  suggested  above, 
will  give  you  fresh  ideas  on  doing  the  job,  since  no  two  con¬ 
tractors  will  approach  it  the  same  way. 

Should  you  accept  the  low  bid?  In  most  cases,  yes,  but  not 
always.  For  example,  if  bids  of  $3,200,  $3,650,  and  $2,100  are 
received,  consider  the  $2,100  bid  very  carefully  before  accept¬ 
ing  it.  The  low  man  could  well  be  offering  sub-standard  work¬ 
manship  and  corner-cutting,  particularly  in  areas  where  it 
doesn’t  show. 

When  you  ask  for  bids,  you  might  tell  the  contractors  you 
cannot  spend  more  than  a  certain  amount.  Sometimes  a  con¬ 
tractor  will  offer  a  plan  in  which  you  can  contribute  some  of 
the  work.  Other  times,  he  may  show  you  an  alternate,  less 
expensive  method  of" doing  your  project. 


How  do  you  get  a 
cost  estimate? 


When  pure  dollar  savings  are  con¬ 
sidered,  do-it-yourself  appears  too 
enticing  to  turn  down.  Here  are  the 
figures  to  prove  it: 

1.  If  you  don’t  lift  a  finger  to  do  any  physical  work,  but  do 
act  as  your  own  general  contractor,  deduct  from  10  to  15  per 
cent  of  the  normal  cost. 

2.  If  you  also  do  your  own  carpentry  but  sub  out  the  other 
trades,  subtract  another  10  to  15  per  cent. 

3.  If  you  do  everything  yourself,  you  may  cut  the  price  by 
50  per  cent.  But  snares  aplenty  are  waiting  for  the  inexperi¬ 
enced  remodeler,  and  even  for  the  inveterate  handyman. 

For  example,  even  the  most  daring  do-it-yourselfer  would 
be  wise  to  avoid  mechanical  work  like  plumbing,  heating, 
and  electrical  wiring.  Add  to  this  list  the  dangerous  work, 
such  as  re-roofing,  or  re-pointing  a  chimney.  Yet  you  may 
know  of  someone  who  wired  or  plumbed  his  own  job.  It  hap¬ 
pens.  One  New  York  commuter  added  and  completely 
finished  a  bathroom  in  his  home.  He  was  proud  of  it,  but 
when  asked  whether  he  would  ever  do  it  again,  he  said: 
“Good  Lord,  no!  It  took  me  three  months  to  learn  what  to  do 
and  a  full  year  to  do  it.” 

There  are  other  problems.  As  a  beginner  at  general  con¬ 
tracting  you  may  run  into  difficulties  you  hadn’t  expected. 
Will  you  be  certain  you’re  getting  exactly  the  materials  speci¬ 
fied?  Are  you  certain  you’ll  be  able  to  tell  whether  the  work  is 
done  according  to  standards?  And  suppose  a  dispute  arises 
between  two  sub-contractors.  Are  you  ready  to  arbitrate  it? 

Except  for  dollar  savings,  it  hasn’t  been  a  very  cheery  pic¬ 
ture,  has  it?  Well,  there  are  two  sides  to  every  story  and  this 
is  no  exception. 

As  a  starter,  you  can  surely  paint.  For  that  matter,  many 
remodeling  contractors  urge  you  to  do  the  finish  painting. 
(They  get  on  to  their  next  job  faster.)  Today’s  paints  are 
nearly  foolproof,  so  take  them  up  on  it.  You’ll  save  a  tidy  sum, 
since  materials  represent  about  15  to  20  per  cent  of  the  cost. 

Most  interior  finishing  materials— floor  tile,  ceiling  tile, 
wall  paneling,  wallpaper,  and  wood  trim— are  installed  rather 
simply.  Gypsum  wallboard?  Think  twice  before  you  tackle 
it;  the  instructions  for  nailing  the  board  are  simple  enough, 
but  taping  and  spackling  takes  practice,  and  your  new  wall  is 
hardly  the  place  to  start.  [  Continued  on  page  13 
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Can  you  save  by 
doing  it  yourself? 


Check  your  cupboard  for  Betty  Crocker  coupons! 


These  specials  are  offered  to  show  you  the  quality  of  merchandise  regu¬ 
larly  available  at  great  savings  with  Betty  Crocker  coupons  from  over  60 
General  Mills  products.  Look  for  these  products  at  your  grocery  store. 


A.  ELECTRIC  FRY  PAN.  Year  warranty.  High 
dome  cover.  Buffet  handles.  (New  Betty 
Crocker  Coupon  Catalog  shows  other  elec¬ 
tric  appliances  by  well-known  manufactur¬ 
ers:  Percolators,  hand  mixer,  30-cup  perco¬ 
lator  urn).  Fry  pan,  with  order  form  below, 
for  1  Betty  Crocker  coupon  and  only  $11.00. 

B.  KITCHEN  TOOLSET. 3-pieces  in  Imperial 
Stainless  Steel.  Basting  spoon,  pot  fork, 
turner.  Handles  permanently  attached. 
Strong,  durable.  (Additional  items  in  cou¬ 
pon  catalog.  Open  stock.)  3-pc.  set  only 
$2.70  with  order  form  below  and  1  Betty 
Crocker  coupon.  Free  Rack  with  each  order. 

C.  MIRRO-MATIC TIMER. Choiceof polished 
aluminum  or  coppertone.  Stands  3 %  inches 
tall.  White  face  with  red  numerals.  (For  sets 
of  Mirro  Aluminum  Bakeware,  see  the  cou¬ 
pon  catalog.)  Timer,  with  order  form  below, 
for  1  Betty  Crocker  coupon  and  only  $2.50. 


D.  STAINLESS  TABLEWARE.  5-pc.  set 
Oneida  Community  Stainless  in  My  Rose 
pattern.  Hollow  handle  dinner  knife,  dinner 
fork,  salad  fork,  oval  soup  spoon,  teaspoon. 
(21  pieces  open  stock  in  new  coupon  cata¬ 
log.)  With  order  form  below,  for  1  Betty 
Crocker  coupon  and  only  $2.00. 

E.  MIXING  BOWLSET. Stainless  steel. Three 
bowls— 1,  2  and  3  quart.  (See  Catalog  for 
stainless  saucepans,  fry  pans,  combination 
cooker,  whistling  tea  kettle.)  Mixing  bowl 
set,  with  order  form  below,  for  1  Betty 
Crocker  coupon  and  only  $3.00. 

F.  SET  STAINLESS  CUTLERY.  Roast  slicer 
and  paring  knife.  Imperial  solid  stainless 
steel.  Blades  have  long  lasting  sharpness. 
(See  coupon  catalog  for  additional  pieces 
at  great  savings.)  2  knives  only  $2.00  with 
order  form  below  and  1  Betty  Crocker  cou¬ 
pon.  Free  7  place  Knife  Holder  with  order. 


Sent  with 
your  order: 
New 


GENERAL  MILLS,  BOX  59 
Minneapolis  60,  Minn. 

I  enclose  $ _ (check  or  money  order  preferred)  and 

_ Betty  Crocker  coupons.  Please  send  me  the  items 


I  have  checked  below. 

□  Electric  Fry  Pan  for  1 
coupon  and  $11.00 

P  3-pc.  Set  Kitchen  Tools 
for  1  coupon  and  $2.70, 
plus  free  rack 

P  Mirro-Matic  Timer  in 
(check  one)  aluminum 

_ ;  coppertone _ for  1 

coupon  and  $2.50 


□  5-pc.  Set  Stainless  in  My 
Rose  pattern  for  1  cou¬ 
pon  and  $2.00 

□  Stainless  Mixing  Bowl 
Set  for  1  coupon  and 
$3.00 

□  Stainless  Roast  Slicer, 
Paring  Knife  for  1  cou¬ 
pon  and  $2.00,  plus  free 
knife  holder 


Name _ 

Address. 


Betty  Crocker 
Coupon 
Catalog 


City _ Zone _ State _ . 

Limit  one  of  each  item  per  family.  Offer  limited  to  U.S. 
only;  expires  Nov.  30,  1963.  Offer  void  where  coupons 
are  prohibited,  taxed  or  regulated. 


J 
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ROUNDTREE  MANOR 


CONTEXT 


CHIMNEY  CORNERS 


VERSAILLES 


So  much  beauty  to  choose  from ...  so  easy  to  own ! 


,>■^6 

Me 


Name  your  favorite  furniture  style... and  you’ll  find 
it’s  named  Bassett.  More  than  four  dozen  distinctive 
designs,  from  any  period,  any  land  .  . .  French  or  Italian 
Provincial,  Danish  or  Spanish  Modern,  Contemporary 
or  Early  American  .  .  .  authentically  crafted  in  solid  woods, 
choicest  veneers.  To  enduring  construction,  add  DuPont  Dulux® 
and  Grand  Rapids  Guardsman®  finishes,  many  matching  Formica® 


tops,  Pittsburgh  Plate  Glass  mirrors.  Only  Bassett  v 

could  endow  each  piece  with  such  value:  the  dressers  with 
mirrors  begin  below  $120;  the  dining  tables,  under  $75. 

See  these  and  other  bedroom  and  dining  room  groups,  living 
room  tables,  sofas,  chairs,  juvenile  furniture  ...  at  furniture  and 
department  stores.  ■  For  Furniture  Folders ,  table  catalog,  buyer's 
guide,  send  25c  to  Bassett  Furniture  Industries,  Dept.  C-10,  Bassett,  Va. 


WORLD’S  LARGEST  MANUFACTURER  OF  WOOD  FURNITURE 


FAMILY  MONEY  MANAGEMENT 

Continued 

And  if  you  feel  confident  making  wood  projects  in  your 
workshop,  go  ahead  and  take  on  the  cabinetry  and  shelving. 
Otherwise,  leave  it  to  the  finish  carpenter. 


Cash  is  the  simplest  way  to  pay, 
providing  you  have  disposable  sav¬ 
ings.  But  don’t  ever  pay  for  the  job 
in  advance.  No  legitimate  contractor 
would  demand  it.  You’ll  be  expected  to  put  down  a  certain 
amount  as  a  down  payment  when  the  contract  is  signed.  This 
could  run  anywhere  from  five  per  cent  to  a  third  of  the  cost. 
A  second  installment  is  generally  paid  at  a  predetermined 
point  in  construction— say,  after  framing.  The  final  payment 
is  made  at  closing. 

Home  improvement  loans  are  offered  by  commercial  banks 
and  savings  and  loan  associations.  If  you  secure  the  loan 
through  a  contractor,  the  rate  is  anywhere  from  6  to  8  per¬ 
cent  “add  on,”  which  is  approximately  12  to  16  per-cent 
simple  interest.  When  you  go  directly  to  the  bank,  the  rate 
may  be  slightly  lower.  Repayment  period  is  generally  limited 
by  the  bank  to  five  years,  and  the  loan  ceiling  to  $5,000. 

If  you  are  fortunate  enough  to  have  a  mortgage  with  an 
open-end  provision,  remodeling  should  be  a  breeze.  You  may 
borrow  an  amount  equal  to  the  portion  of  the  mortgage  you 
have  already  paid.  Thus,  if  you  now  owe  $9,000  on  a  $15,000 
mortgage,  you  may  borrow  $6,000,  and  continue  to  pay  the 
same  monthly  installments  you’ve  always  paid.  Generally,  a 
new  title  search  is  required  to  assure  the  bank  there  are  no 
liens  on  the  house  since  you  bought  it,  and  you  will  probably 
have  to  take  out  new  title  insurance. 

Refinancing  with  a  new  mortgage  is  also  possible,  provided 
your  bank  will  go  along  with  it  (and  most  will).  The  new 
mortgage  will  cover  the  old  balance  and  include  the  sum  need¬ 
ed  for  remodeling.  There  are  more  charges,  however.  You 
will  have  to  pay  new  closing  costs,  and  chances  are  the  in¬ 
terest  rate  for  the  new  mortgage  will  be  higher.  Present  rates 
are  between  5^2  and  6y  per  cent. 

The  Federal  Housing  Administration  now  has  three  plans 
applicable  to  home  improvement.  FHA  does  not  lend  money; 
it  only  insures  a  bank  loan.  It  is  the  bank,  therefore,  which 
must  ultimately  decide  whether  or  not  to  grant  an  FHA-in- 
sured  loan.  The  plans  are  these: 

1.  FHA  Title  I.  This  is  probably  the  most  familiar  program. 
Loan  ceiling  is  $3,500;  you  may  take  up  to  five  years  to  repay 
the  loan,  and  the  interest  rate  is  5  per  cent  on  the  first  $2,500, 
4  per  cent  on  the  balance  (which  amounts  to  about  9.7  per¬ 
cent  simple  interest  for  the  full  $3,500).  Certain  kinds  of  im¬ 
provements  are  ineligible,  however;  your  banker  can  tell  you 
if  yours  qualifies. 

2.  Mortgage  refinancing  under  203b.  Here,  the  interest  rate 
is  set  at  5)Y  per  cent  (which  is  hard  to  get  these  days) .  As  with 
conventional  refinancing,  additional  closing  costs  are  a  part 
of  the  procedure.  Loan  limit  is  $25,000,  but  of  course  the 
bank  will  give  you  a  new  mortgage  based  on  the  appraised 
value  of  your  home. 

3.  Section  203k.  This  newest  FHA  program  is  viewed  by 
most  government  officials  as  a  blessed  event.  But  many 
bankers  disagree,  and  you  may  have  trouble  getting  this  kind 
of  loan.  You  can  borrow  up  to  $10,000  and  take  up  to  20 
years  to  repay,  at  6  per-cent  simple  interest.  This  makes  it 
about  the  lowest  cost  big  loan  you  [  Continued  on  next  page 
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Which  financing 
is  best  for  you? 


Marlite  areas:  Walls — Hawaiian  Coral  Planks  and  South  Pacific  Mural.  Tub  enclosure  and  cabinets — 
Parchment  and  Sunlight  Yellow.  Vanity — Norwegian  Maple  Woodpanel.  Mural  created  by  Ron  Grauer. 


Dramatic  new  Marlite  Murals 

give  you  custom- decorated  walls 
with  a  miracle  soilproof  finish 


New  and  exclusive  from  Marlite! 

Distinctive  Marlite  Murals,  strik¬ 
ingly  beautiful  pictorial  panels, 
feature  original  scenes  and  designs 
created  by  outstanding  artists. 
They  add  a  dramatic  new  dimen¬ 
sion  to  any  room  in  your  home. 

Marlite  Murals  are  genuine  Marlite, 

with  all  the  wash-and-wear  advan¬ 
tages  of  Marlite’s  exclusive  soil- 
proof  plastic  finish.  Baked  at  high 
heat,  this  miracle  finish  seals  in  all 
the  beauty — seals  out  dirt,  grease, 
stains,  heat  and  moisture.  It  actu¬ 
ally  wipes  clean  with  a  damp  cloth. 


Result:  Marlite  walls  give  you 
years  of  carefree  beauty. 

See  the  complete  Marlite  selection 

at  your  building  materials  dealer. 
Choose  from  nine. different  Murals, 
plus  a  wide  selection  of  decorator 
colors,  distinctive  marble  and  dec¬ 
orator  designs,  authentic  Trend- 
wood®  reproductions. 

Send  for  new  Professional  Guide 

to  Room  Planning  and  Interior  Dec¬ 
oration,  new  full-color  book  with 
dozens  of  wonderful  ideas  on 
making  your  home  more  attractive. 
Mail  coupon  today! 


Marlite  goes  up  fast  over  old  or 
new  walls  with  ordinary  carpenter 
tools.  There's  little  muss  or  fuss. 


Marlite 

plastic -finished  paneling 


6327 

Marlite  Division  of  Masonite  Corporation 
Dept.  1033,  Dover,  Ohio 

Please  send  me  Ving  Smith’s  24-page,  full-color 
"Professional  Guide  to  Room  Planning  and  Interior 
Decoration.”  I  enclose  25c. 

Name _ 

Address _ 

City _ Zone _ State _ 

ANOTHER  QUALITY  PRODUCT  OF  MASONITE®  RESEARCH 


AUTOMATIC  DISHWASHER  OWNERS: 


New  Improved  Dishwasher 
not  only  ends  water  spots... but 

dissolves  7  of  the 
most  stubborn  spots 


Guarantees  spot-free  washing... 

the  most  spot-free  glasses,  silver,  dishes 
any  dishwasher  can  wash! 


New  improved  Dishwasher  all  not  only  ends  water 
spots  but  dissolves  7  other  stubborn  spots  that  trouble 
every  automatic  dishwasher  owner!  Dishwasher  all’s 
super-penetrating  solution  gets  in  and  under  these 
spots,  lifts  them  off  and  floats  them  away.  Dishware 
comes  out  sparkling  clean— even  after  being  stacked 
for  hours  in  your  dishwasher. 

And  Dishwasher  all  is  recommended  by  every  lead¬ 
ing  dishwasher  manufacturer.  Get  new  improved 
Dishwasher  all— new  color,  new  fragrance.  Dishwasher 
all  guarantees  the  most  spot-free  glassware,  dishes, 
silver  any  dishwasher  can  wash— or  your  money  back. 

Dishwasher  all  is  recommended  completely  safe  for 
finest  china  by  the  American  Fine  China  Guild. 


FAMILY  MONEY  MANAGEMENT 
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can  find  (which  is  the  main  reason  banks  don’t  like  it).  There 
is  a  1  per-cent  origination  fee  and  an  additional  1)  2  per  cent 
if  the  lender  makes  construction  advances  to  the  contractor. 


First  order  of  business  is  the  con¬ 
tract.  Never  make  any  deal  without  a 
written  contract,  even  for  so  simple  a 
job  as  re-roofing  a  garage.  Lack  of  a 
written  document  can  lead  to  misunderstanding,  hard  feel¬ 
ings,  and  loss  of  money.  Oddly  enough,  this  has  proved  par¬ 
ticularly  true  when  the  contractor  is  a  relative. 

If  it’s  to  be  simply  painting,  roofing,  siding,  or  insulation, 
choose  the  materials  you  want,  and  have  them  written  into 
the  contract.  No  plans  are  needed,  and  a  building  permit  is 
not  required,  since  this  is  considered  normal  maintenance. 

When  structural  changes  are  involved,  a  building  permit  is 
necessary;  both  plans  and  specifications  should  be  included 
in  the  contract.  Make  certain  the  following  items  are  also  in¬ 
cluded:  a  definition  of  what  property  is  to  be  improved,  a  de¬ 
tailed  cost  estimate  and  the  total  price,  terms  of  payment, 
provision  for  changes  during  construction,  an  agreement 
about  completion  dates,  and  the  responsibilities  and  liens  of 
sub-contractors.  Have  the  contractor  provide  a  certificate  of 
insurance  for  workman’s  compensation,  property  damage, 
and  personal  liability. 

Here  are  some  tips  about  the  contract  provisions: 

1.  Use  brand  names  whenever  possible.  It’s  customary  to 
specify  something  like  “Brand  X  or  equivalent”  for  all  major 
materials,  as  well  as  type,  size,  and  quantity. 

2.  Ask  the  contractor  to  state  that  he  will  leave  the  prem¬ 
ises  “brush  clean.”  (This  is  standard  practice.) 

3.  Don’t  be  too  exacting  about  completion  dates.  Exterior 
work  is  often  slowed  down  by  bad  weather,  and  occasionally 
by  slow  delivery  of  materials. 

4.  Agree  on  how  to  handle  changes.  Normally,  changes  are 
written  and  initialed  by  owner  and  contractor.  Most  changes 
during  construction  will  cost  extra  money,  and  it’s  generally 
expected  that  you’ll  pay  for  them. 

5.  Come  to  an  understanding  with  the  contractor  about 
call-backs  for  faulty  work.  Any  responsible  person  should  be 
able  to  stand  by  his  work  for  at  least  a  year  following  its  com¬ 
pletion.  However,  a  contractor  can’t  be  expected  to  correct 
details  that  aren’t  his  fault. 


Home  improvement  increases  the 
value  of  your  dwelling,  so  it’s  impor¬ 
tant  to  review  your  over-all  insur¬ 
ance  situation  at  this  time.  In  recent 
years,  real  estate  values  and  building  costs  have  climbed 
sharply  in  most  urban  areas,  and  for  that  reason  many  fam¬ 
ilies  don’t  have  adequate  insurance  protection  even  before 
they  begin  their  home  improvements. 

The  basic  point  to  remember  is  that  you  need  to  insure 
the  replacement  value  of  your  house.  A  home  that  cost  you, 
say,  $16,000  in  1949  might  well  require  $25,000  or  more  to 
replace  at  today’s  prices— particularly  if  you’ve  made  im¬ 
provements  in  the  meantime. 

You  can  generally  estimate  replacement  cost  of  a  com¬ 
paratively  new  house  from  the  price  you  paid,  less  land, 

[  Continued  on  page  16 
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What  to  do  when 
the  job  begins 


Do  you  have 
enough  insurance? 


Put  colorful  extension  phones  in  the  bedroom  or  kitchen,  family 

room  or  den,  on  porch  or  patio- -wherever  you'd  rather  reach  than 

run.  -Just  call  the  local  Business  Office  or  ask  your  telephone  man. 


Continued 


FAMILY  MONEY  MANAGEMENT 


plus  your  expenditures  for  capital  improvements.  Replace¬ 
ment  cost  of  an  older  house  should  be  estimated  by  a  quali¬ 
fied  appraiser.  Then  adjust  your  insurance  accordingly. 

Perhaps  you  have  only  fire  insurance  on  your  home  right 
now  (roughly  50  per  cent  of  private  dwelling  policies  in  force 
are  of  this  older  type).  You’ll  probably  want  to  switch  to  one 
of  the  current  homeowner’s  policies,  which  add  vandalism, 
theft,  windstorm,  and  a  number  of  other  casualties  to  your 
fire  coverage — all  at  just  a  modest  extra  cost  over  your  pres¬ 
ent  premium.  (See  Better  Homes  &  Gardens,  June,  1963,  for 

How  much  do  typical  improvements  cost? 


a  complete  review  of  homeowner’s  insurance.) 

If  you  have  mortgage  insurance  (a  decreasing  term-insur¬ 
ance  policy  on  Father  to  provide  automatic  payment  in  full 
on  the  mortgage  should  he  die),  you’ll  want  to  increase  the 
amount  to  correspond  with  the  new  mortgage.  If  you  don’t 
carry  mortgage  insurance,  your  other  life  insurance  should 
reflect  the  greater  debt  obligations  that  home  improvements 
bring.  Your  life  insurance  agent  is  the  best  man  to  explain 
how  you  can  increase  your  coverage— very  likely  within  the 
framework  of  your  present  policies. 


Remodeling  job 

Price  range 

Explanation 

Remodeling  kitchen 

$1,500  to  $4,500, 
average  about  $3,000 

Just  replacing  appliances,  plus  new  floor,  wall,  and  ceiling  finish 
will  keep  price  low;  this  plus  rearrangement  of  fixtures  and  new 

cabinetry  pushes  price  toward  middle;  this  plus  breaking  out 
one  or  more  walls  and  extending  kitchen  runs  price  higher. 

Adding  a  room 

$10  to  $25  sq.  ft., 
average  about  $15 
sq.  ft. 

The  larger  the  room,  the  less  cost  per  square  foot.  Reason: 
basics  like  breaking  out  existing  wall,  installing  new  heat,  elec¬ 
tricity,  getting  sub-contractors  to  job  don’t  change  much  on 

larger  job.  Finish  materials  can  run  price  up;  solid  walnut  panel¬ 
ing  may  cost  $1  sq.  ft.;  walnut-faced  plywood  panel,  70  cents 
sq.  ft.;  walnut  surface  hardboard  about  23  cents  sq.  ft. 

Adding  a  porch 

$900  to  $1,800 

Average  job:  about 
$1,200,  or  about 
$12  per  sq.  ft. 

Includes  foundation  slab,  framing,  screens,  and  roof.  Total 
price  depends  mostly  on  size  of  porch.  Materials  for  job  are 

fairly  standard;  no  important  price  difference  between  alumi¬ 
num  and  copper  screening,  for  example. 

Modernizing 

bathroom 

$800  to  $1,500 

Average  job:  about 
$1,200.  Or  approx. 

$12  to  $30  per  sq.ft. 

Assumes  existing  piping  is  used  for  new  fixtures.  If  job  involves 
only  replacement  of  fixtures,  it  could  cost  less  than  $1,000.  This 
plus  new  floor  and  wall  tile  pushes  price  toward  middle  range; 

rearrangement  of  fixtures  plus  breaking  out  wall  will  cost  still 
more.  Cost  of  materials  is  highly  variable  in  bathrooms. 

Finishing  basement 
to  recreation  room 

$1,500  to  $3,500 
or  about  $10  to 
$20  per  sq.ft. 

Minimum  job  includes  acoustical  tile  ceiling,  painted  founda¬ 
tion  walls,  asphalt  tile  floor,  partition  covered  with  hardboard 
paneling.  Cost  varies  roughly  with  size  of  room.  Layout  is  also 

important.  Clean  rectangular  shape  is  least  expensive;  offsets 
and  turns  in  wall  push  cost  up.  Work  around  heat  ducts,  piping 
increases  costs  as  do  built-ins,  shelving,  closets. 

Adding  a  bathroom 

$1,200  to  $2,500 
or  about  $16  to 
$35  per  sq.ft. 

Difference  between  adding  and  remodeling  bath  in  existing 
space  is  mostly  extra  cost  for  new  piping.  If  outer  wall  must  be 

broken  through  just  to  add  bath,  then  cost  may  run  over  $2,500. 

Enclosing  a  porch 

$1,500  to  $3,000 
or  about  $10  to 
$23  per  sq.  ft. 

To  make  a  “sun  porch”  (an  enclosed  porch  without  heat),  as¬ 
suming  it  is  already  roofed,  cost  for  framing,  insulation,  interior 
finish,  and  windows  may  be  less  than  $1,500.  To  add  heat  for  a 

year-round  room,  price  will  head  toward  middle  of  range.  If 
foundations  must  be  beefed  up  and  roof  built,  plus  all  other 
finishing  mentioned,  price  will  be  still  higher. 

Re-roofing 

$18  to  $30  a  square 
(100  sq.  ft.),  or 
about  $250  to  $1,400 
for  job 

This  figure  is  based  on  235  lb.  asphalt  shingles.  Some  roofs  (roll 
roofing,  built-up  roofing)  are  potentially  lower  in  cost.  But  all 
others  (cedar  shingles,  shakes,  asbestos-cement  shingles,  slate, 
clay  tile)  are  more  expensive.  Roofing  costs  will  also  be  higher 

if  (1)  old  roof  has  to  be  stripped  away,  (2)  roof  contains  more 
than  two  gables,  hips,  dormers,  or  any  other  type  of  offset  in 
design,  (3)  roof  requires  replacement  of  all  flashing,  or  (4)  is 
three-story  instead  of  one-story. 

Installing  storm 
windows 

$15  to  $25  per 
window 

Lowest  cost  occurs  when  storm  window  is  single  pane  of  glass 
with  wood  frame.  Multi-track  windows  that  stay  in  place  all 

year  are  intermediate  price,  and  combination  storm  and  screen 
windows  are  most  expensive. 

Re-siding 

$28  to  $90  a  square 
(100  sq.  ft.) 

Price  range  is  affected  mostly  by  material  but  also  by  (1)  num¬ 
ber  of  offsets  in  home  (i.e.,  "L”  shapes,  bay  windows,  etc.)  and 

(2)  number  of  window  and  door  openings,  which  mean  extra 
cutting  and  fitting.  If  old  siding  must  be  removed,  cost  rises. 

Finishing  an  attic 

$1,500  to  $3,500 

Refers  to  space  in  the  attic  converted  to  a  family  room,  hobby 
room,  or  bedroom  by  addition  of  insulation,  framing,  wall,  ceil¬ 
ing,  and  floor  finish  materials,  larger  gable  windows,  but  not 

dormers.  Price  varies  with  materials  chosen  and  with  size  and 
number  of  rooms  added.  If  bath  is  included,  add  extra  amount 
as  noted  above. 

Converting  garage 
to  family  room 

$1,500  to  $3,500 

Consider  the  same  factors  as  for  finishing  basement  recreation 
room. 

Painting  house 
exterior 

8c  to  12c  a  sq.  ft. 

Latex  paints  increase  cost  a  trifle  over  oil  paints.  But  major 
variation  in  range  is  brought  on  by  amount  of  preparation  neces¬ 
sary.  If  old  paint  is  in  reasonably  good  shape,  requiring  only 

cleaning,  wire  brushing,  and  some  sanding,  cost  should  be  low 
to  middle  of  range.  If  old  paint  must  be  removed  and  patching 
and  repair  are  necessary,  price  edges  higher. 

Adding  a  fireplace 
on  outside  of  home 

$750  to  $1,100 

Height  of  house  is  a  big  factor;  two-story  home  will  require  al¬ 
most  twice  as  much  brick  as  one-story,  plus  labor  to  set  it.  Brick 

costs  vary  somewhat  (for  example,  most  “antique”  bricks  cost 
more  than  common  red). 

Adding  a  fireplace 
on  inside  of  home 

$950  to  $1,300 

More  costly  than  outside  fireplace  because  of  need  to  break 
through  and  patch  floor  and  roof. 

Adding  attic  dormers 

$200  to  $750  for 
single  window  type; 
$2,800  to  $4,500  for 
dormerthe  length 
of  house 

Basic  price  includes  inexpensive  metal  windows,  minimum  in¬ 
sulation,  thin  wallboard,  budget  floor  covering,  and  paint. 

For  dormer  the  length  of.  house,  size  affects  cost.  However,  costs 
for  breaking  out  roof  and  framing  are  fairly  standard. 

Adding  single 
carport 

$900  to  $2,000 

Cost  lowest  for  carport  with  metal  posts,  flat  roof  of  metal  or 
plastic.  Price  rises  when  framing  and  built-up  roofing  are  over- 

head ;  climbs  higher  if  side  wall  is  solid ;  still  higher  for  built-in 
storage  cabinets  along  wall. 

16 


BETTER  HOMES  &  GARDENS,  OCTOBER,  1963 


A 


vinyl 

floors 


Eight  pages  of  facts, 
pictures  and  decorating  ideas 
to  help  you  choose 
the  vinyl  floors 


best  for  any  room. 
Presented  by 


the  people  who  make  every 
kind  of  vinyl  floor. 


Floor  shown  on  preceding  page  is  Paventi  Corlon,  style  87020.  The  floor  shown  above  is  Montina  Corlon,  style  86706. 


Decorating  a  home  today  is  more 
challenging,  more  interesting  than 
ever.  There’s  more  choice  of  things  to 
decorate  with,  which  means  you  have  : 
to  take  more  care  in  the  choosing. 

This  8-page  guide  tells  you  all  about  f 
one  of  the  important  contributions  to  g  . 
good  decoration  and  easy  home  care—  I 
vinyl  floors.  It  shows  you  the  wide  and 
various  choices  of  vinyl  floors  avail-  ji 
able  and  helps  you  choose  intelligently  ; 
the  ones  best  for  you,  your  home,  and 
your  own  taste  in  decorating. 


Why  vinyl 
is  so  perfect 
for  floors 


Of  all  the  floors  available  today,  the 
most  fashionable  and  popular  are 
vinyl  floors.  Armstrong  Vinyl  Corlon 
Floors.  (Corlon  is  Armstrong’s  trade¬ 
mark  name  for  its  vinyl  floors.) 

Vinyl  is  an  extraordinarily  adapt¬ 
able  “raw  material.”  The  Armstrong 
designers  and  research  people  have 
discovered  that  there  are  almost  no 
limits  to  the  effects  they  can  achieve 
with  vinyl  in  floors.  It  can  be  crystal 
clear  or  vividly  colored.  It  can  be 
translucent  or  opaque.  It  can  be  richly 
textured  or  satin  smooth.  It  can  be 


combined  with  other  substances,  like 
cork  or  glittering  metallics.  And  vinyl 
makes  floors  that  are  beautifully 
smooth  and  easy  to  care  for,  wonder¬ 
fully  tough  and  long  wearing. 

Armstrong  Vinyl  Corlon  Floors  are 
created  for  the  way  you  live  — now. 
They’re  distinctive.  They  help  you 
decorate  your  home  comfortably,  im¬ 
aginatively,  and  with  your  own  par¬ 
ticular  stamp  of  individuality. 


Corlon  floors  help  you  express  your  individuality. 


Montina®,  Paventi,  and  Corlon®  are  trademarks  of  Armstrong  Cork  Co.  Montina  and  Paventi  floor  designs  copyrighted  by  Armstrong. 



There  are  two 
basic  types  of 

(Armstrong 

Vinyl  Corlon 
Floors: 

1.  Sheet  Vinyl  Corlon 
2.  Vinyl  Corlon  Tile 


1.  Sheet  Vinyl  Corlon  comes  in  rolls 
six  feet  wide  and  up  to  ninety  feet 
long.  Because  a  Sheet  Vinyl  Corlon 
Floor  has  practically  no  seams,  it 
gives  you  a  sweeping,  unbroken  flow 
of  color  and  design  from  wall  to  wall. 
Although  it’s  made  up  of  small,  in¬ 
dividually  beautiful  elements,  they 
blend  into  a  continuous,  beautiful 
expanse — the  way  daisies  in  a  field 
blend  to  form  a  single  majestic  sweep 
of  color. 

2.  Vinyl  Corlon  Tile  comes  in  squares 
that  are  installed  individually.  They 


lend  themselves  to  geometric  patterns; 
and  endless  custom  designs  are  pos¬ 
sible  by  combining  tiles  of  different 
colorings. 

Thus,  sheet  vinyl  floors  have  ad¬ 
vantages  over  vinyl  tile  floors  and 
vice  versa.  Take  your  choice — 
Armstrong  makes  both  kinds. 



The  floor:  new  Paventi  Corlon,  style  87020.  Montina,  Tessera,  Patrician,  Tracino,  and  Corlon  are  registered  trademarks  of  Armstrong  Cork  Co. 


The  styles 
and  colors  of 
(Armstrong 
Sheet  Vinyl 
Corlon  Floors 


There  are  two  basic  ways  to  use  a 
floor  when  you  decorate.  It  can  set 
the  mood  of  a  room,  providing  the 
decorative  theme  by  being  the  domi¬ 
nant  element.  Several  kinds  of  Sheet 
Vinyl  Corlon  come  in  colors  that  do 
this  for  you,  such  as  lavender,  teak, 
or  peppery  mixtures  of  colorings. 

More  often,  the  floor  is  a  back¬ 
ground — handsome  and  distinctive  in 
its  own  right — but  still  a  background. 
Every  kind  of  Sheet  Corlon  comes  in 
a  range  of  muted  colorings  that  pro¬ 
vide  a  quiet,  subtle  background  for 
your  furnishings.  Colorings  that  leave 
you  free  to  combine  contrasting  colors 
in  your  rugs  and  walls  and  fabrics. 
And  colorings  that  let  you  change  the 
color  scheme  of  a  room  again  and 
again,  if  you  wish,  without  changing 
the  floor. 

The  colors  in  Armstrong  Sheet 
Vinyl  Corlon  go  all  the  way  through 
the  thickness  of  the  vinyl  to  the  back¬ 
ing,  like  this : v  *  ’*•  -*■  *  x 

That’s  why  these  floors  have  such 
depth  of  design  and  richness  of  color, 
such  durability  and  heft. 


Here  are  the  most  popular  styles 
and  some  of  the  colors  of  Armstrong 
Sheet  Vinyl  Corlon  Floors. 


Montina  Corlon 


Gives  you  a  floor  that’s  rich,  warm, 
natural  looking.  Vinyl  chips,  color¬ 
fully  veined  like  natural  stone  frag¬ 
ments,  are  set  in  deep  translucent  vinyl. 
They  form  intriguing  patterns  and 
give  Montina  a  gentle  texture  you  can 
actually  feel.  (1.  to  r.  styles  86702, 
86701,  86700,  86705.) 


Paventi  Corlon 


Here’s  a  totally  new  idea  in  vinyl 
floors.  Large  vinyl  “stones,”  gently 
veined  and  tinted  like  natural  marble, 
are  set  in  a  softly  mottled,  neutrally 
colored  background.  Extremely 
subtle.  And  Paventi  has  a  look  of  depth 
that  is  frankly  luxurious.  (1.  to  r.  styles 
87021,  87020,  87023,  87022.) 


Tessera  Corlon  jgjk 

Cubes  of  colored  vinyl  (like  this,fBP 
actual  size)  in  a  vinyl  background 
weave  into  flowing  patterns.  Tessera 
is  a  tasteful  setting  for  any  furniture. 
It  comes  in  monochromatic  and  multi¬ 
colored  effects.  It,  too,  has  a  textured 
surface.  (1.  to  r.  styles  86541,  86551, 
86542,  86539.) 


Patrician  Corlon 

Its  over-all  appearance  is  subdued. 
Tiny,  colored  vinyl  fragments  merge 
into  a  softly  mottled  expanse.  Some 
patterns  are  in  a  single  coloring,  some 
have  accents  of  metallic  or  contrasting 
colors.  And  it  has  a  gently  textured 
surface.  (1.  to  r.  styles  86005,  86003, 
86011,  86014.) 
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A  striking,  circular  custom  design  of  Tessera  Corlon,  86549,  86531,  86547.  Montina,  Tessera,  Patrician,  Tracino,  and  Corlon  are  registered  trademarks  of  Armstrong  Cork  Co. 
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Medallion  Corlon 

This  important  new  floor  color-co¬ 
ordinates  for  you !  Every  pattern  has  a 
white  background.  Each  has  varying 
shades  of  a  single  pastel  accent  color, 
specially  chosen  to  go  with  the  most 
popular  colors  in  appliances,  counter 
tops,  bathroom  fixtures.  (1.  to  r. 
styles  86406,  86403,  86405,  86401.) 


%  \  \  /] 


Tracino  Corlon 


Tracino  Marble  has  a  rich,  classic 
look.  Delicate  veining  weaves  through 
a  softly  colored  background.  The 
veining  is  gently  embossed  and  is 
strikingly  realistic.  You  can  choose 
from  an  interesting  range  of  fashion¬ 
able  colorings.  (1.  to  r.  styles  88021, 
88025,  88020,  88024.) 


The  textures  of 
(Armstrong 
Sheet  Vinyl 
Corlon  Floors 


Montina  Corlon,  style  86707. 


Texture,  in  and  of  itself,  can  be 
beautiful. 

Consider  a  pebbled  beach. 

Lately,  texture  has  become  a  very 
important  part  of  good  decoration 
and  of  good  decorating  materials.  It 
adds  warmth,  new  interest,  aesthetic 
appeal. 

Many  Armstrong  Sheet  Vinyl 
Corlon  Floors  have  gently  textured 
surfaces.  You  notice  the  texture  of 
Tessera  and  Montina,  right  away. 
The  vinyl  chips  are  raised  slightly 
above  their  trans¬ 
lucent  vinyl  back¬ 
ground.  The  result  is  a 
look  of  depth.  You  can 
look  down  between 
the  chips.  The  surface 
of  the  floor  is  rip¬ 
pled,  nubbly.  When 
you  run  your  finger 
over  it,  you  can  actu-  . 

ally  feel  the  texture.  Do  not  feel  this. 

As  for  Tracino,  its 
surface  is  gently  embossed, 
texture  you  can  see  and  feel. 

Texture  does  more  than  make  these 
floors  especially  interesting.  It  gives 
them  practical  advantages.  It  helps 
hide  accidental  scuffs  and  the  marks 
of  spiked  heels.  And  it  conceals  minor 
irregularities  in  the  subfloor. 


It’s  only  a  picture. 


Again, 


Custom 

designed 

floors 


A  custom  designed  floor 
makes  a  room  more  distinctive. 
You  can  combine  two  or  more 
colorings  of  the  same  style.  You 
can  even  combine  different 
styles.  Custom  designs  can  be 
used  functionally,  too.  They  can 
separate  areas  in  an  open  plan 
house  or  set  off  special  decora¬ 
tive  features. 

Because  Sheet  Vinyl  Corlon 
comes  in  long,  wide  rolls,  it 
lends  itself  particularly  well  to 
curving  custom  designs  such  as 
the  one  shown  above.  Your 
dealer  can  also  create  striking 
custom  effects  by  installing 
Armstrong  Vinyl  Corlon  Fea¬ 
ture  Strips  with  your  new  floor. 
These  long  strips  come  in  many 
colors  and  in  various  widths. 


And  here  is  a  custom  floor  of  Sabrina  Corlon  Tile,  1381,  with  walnut  strips. 


Same  entry  hall  ...  4  kinds  of  vinyl  tile.  Here,  Rochelle,  1330,  with  brass  strips. 


The  styles 
and  colors  of 
(Armstrong 
Vinyl 
Corlon  Tile 


Armstrong  Vinyl  Corlon  Tiles  are 
highly  original  in  styling  and  color. 
They  take  the  unique  properties  of 
vinyl  and  turn  them  into  design  effects 
and  colorings  that  give  you  exception¬ 
al  opportunities  to  create  a  beautiful 
floor  with  a  distinctly  individual  look. 

There’s  a  fine  choice  of  styles  in 
Corlon  Tile.  Each  has  its  own  unique 
look,  and  its  own  range  of  colorings. 

In  the  pictures  above,  we’ve  taken 
the  same  room  and  decorated  it  four 
different  ways  to  show  you  the  wide 
variety  of  effects  you  can  achieve  with 
Vinyl  Corlon  Tiles. 


Rochelle  Corlon  Tile 

A  unique  tile  which  gives  a  room 
great  elegance.  Tiny,  colored  vinyl 
chips  and  golden  flakes  are  suspended 
in  clear  vinyl,  like  this ;  JESSrsneaEirSfi 
to  create  a  dramatic  three  dimensional 
effect.  (1.  1336,  r.  1329.) 


I 


Sabrina  Corlon  Tile 

This  new  floor  provides  a  tasteful 
setting  for  almost  any  interior.  Smoky 
striations  of  color  weave  throughout 
this  subtly  toned,  yet  interesting,  tile. 
Sabrina  comes  in  a  wide  variety  of 
smart  colorings.  (1.  1383,  r.  1385.) 


Here,  Paiselle  Corlon  Tile,  1725,  is  combined  with  Rochelle,  1333  and  1334. 


This  is  the  Parquet  design  in  Custom  Vinyl  Cork  Tile,  1011,  with  white  vinyl  insets. 


Paiselle  Corlon  Tile 

Perfect  for  very  high-style  decorating. 
(Paiselle  is  a  pet  of  interior  designers.) 
It's  vivid  in  color,  bold  in  design,  with 
a  luminous  quality  and  an  unusual 
look  of  depth.  (1.  1720,  r.  1722.) 

Paiselle  is  a  trademark  of  Armstrong  Cork  Co. 

Floor  design  copyrighted  by  Armstrong. 


Custom  Vinyl  Cork  Tile 

A  new  kind  of  floor  with  the  beauty 
of  cork  and  the  practicality  of  vinyl. 
A  smooth,  protective  layer  of  vinyl  is 
fused  to  real  cork.  Several  styles.  At 
left,  above,  Random  Driftwood 
(1006);  at  right,  Parquet  (101 1). 


it 
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Custom 
designed 
tile  floors 

Y ou  can  create  countless  cus¬ 
tom  designs  with  Vinyl  Corlon 
Tiles  —  ranging  from  a  basic 
checkerboard  of  two  colorings 
to  borders  made  of  contrasting 
tiles,  or  abstract  random  pat¬ 
terns.  You  can  combine  a  vari¬ 


ety  of  colorings  in  a  single 
styling  because  the  predominant 
color  in  one  tile  is  echoed  in  the 
accent  color  of  others.  You  can 
add  feature  strips  or  use  inlays 
of  other  materials,  like  brass, 
cork,  silver,  wood.  Your  floor¬ 
ing  dealer  or  decorator  can  help 
you  plan  a  distinctive  custom 
designed  floor. 


The  practical  side  of 
(Armstrong 

Vinyl  Corlon  Floors 


How  well  will  a  Vinyl 
Corlon  Floor  wear? 


If  you  marched  a  Roman  legion 
back  and  forth  on  a  Vinyl  Corlon 
Floor  for  six  months,  like  this: 


,  .  .  there  would  be  no  floor  left. 

Vinyl  is  not  indestructible.  No  floor 
or  floor  covering  is  immune  to  the 
eventual  sign  of  wear — not  even  a 
steel  floor  would  be.  But  unless  an 
envious  neighbor  does  something 
wantonly  destructive,  your  Armstrong 
Vinyl  Corlon  Floor  will  stay  good- 
looking  for  years.  Its  colors  will  last 
the  life  of  the  floor  because  they  go 
through  to  the  backing. 


How  do  you  take  care 
of  Vinyl  Floors? 

We've  heard  it  claimed  that  vinyl 
floors  need  no  waxing  and  no  upkeep. 
Don't  you  believe  it!  Like  any  other 
fine  material,  vinyl  floors  do  need 
some  attention  to  keep  them  looking 
their  best  .  .  .  and  the  lighter  colors 
obviously  will  require  extra  care. 

The  point  is,  vinyl  floors  need  less 
upkeep  than  other  floors  do.  Vinyl  is 
remarkably  resistant  to  grease,  water, 
perfume,  foods,  ink— most  of  the  run- 
of-the-mill  things 
that  get  spilled 
around  the  house. 

A  run-of-the-mill  thing. 

The  best  way  to  take  care  of  your 
Corlon  Floor  is  to  give  it  an  occasional 
cleaning  and  waxing.  How  often  de¬ 
pends  on  how  much  use  your  floor 
gets.  In  between,  all  that’s  necessary 


is  a  quick  once-over  to  remove  loose 
dirt  and  dust.  Of  course,  spilled  things 
should  be  wiped  away  as  soon  as 
convenient. 

To  help  you  take  the  best  care  of 
your  vinyl  floors,  Armstrong  has  de¬ 
veloped  special  cleaners  and  polishes 
which  are  available  from  your  floor¬ 
ing  dealer.  He  can  recommend  the 
Armstrong  floor  care  products  best 
for  your  new  floor. 

Where  can  you  install 
a  Vinyl  Corlon  Floor? 

Upstairs,  downstairs,  in  my  lady’s 
chamber.  Sheet  Vinyl  Corlon  with  the 
exclusive  Armstrong  Hydrocord 
Back  can  be  used  in  any  room  in  the 
home — even  on  the  ground  floor  of 
basementless  houses,  and  in  most 
basements.  That’s  because  the  Hydro¬ 
cord  Back  makes  Sheet  Vinyl  Corlon 
resistant  to  most  alkaline-moisture 
conditions  in  concrete  in  contact  with 
the  ground. 

All  the  tile  floors  shown  in  this  guide 
can  also  be  installed  anywhere  in  the 
home,  with  the  exception  of  Custom 
Vinyl  Cork  Tile,  which  cannot  be 
used  in  basements. 

How  do  Corlon 
Floors  blend  with 
your  furnishings? 

Some  Armstrong  Vinyl  Corlon 
Floors  are  bright  and  gay.  Some  are 
subdued.  Some  go  with  modern  fur¬ 
nishings,  some  go  with  traditional  or 
antique.  Some  go  with  everything. 


One  thing  is  certain:  There’s  an 
Armstrong  Vinyl  Floor  for  any  room 
or  decorative  style  in  your  home. 


Vinyl  Corlon  goes  with  any  furniture  style. 


When  you  buy  an  Armstrong  Floor, 
your  flooring  dealer  can  get  free 
decorating  help  for  you  from  the 
decorators  at  the  Armstrong  Bureau 
of  Interior  Design.  They  will  prepare 
color  schemes — including  paint  and 
fabric  swatches — to  go  with  your 
flooring  choice  and  your  furnishings. 

How  can  you  make 
sure  your  new 
floor  will  be 
properly  installed? 

Three  pieces  of  advice  are  worth 
bearing  in  mind:  First,  select  a  store 
with  a  reputation  for  good  workman¬ 
ship.  The  dealer  people  speak  well  of 
can  earn  that  praise  only  by  doing 
a  good  job. 

Second,  remember  that  you’re  in¬ 
vesting  in  something  you  will  use  for 
years.  So  don’t  choose  a  dealer  on 
price  alone.  Since  the  finished  floor 
is  only  as  good  as  its  installation, 
it’s  not  worth  taking  a  chance  on 
less  than  the  best  in  workmanship  to 
save  a  few  dollars. 

And  look  for  this  sign.  It  means 
that  the  dealer  has 
installation  craftsmen 
who  have  completed  a 
special  course  on  floor 
installation  given  by  Armstrong. 

A  wider  choice 
of  floors 
than  ever  before 

Armstrong  makes  many  more  floors 
than  are  shown  in  this  guide.  For  fifty 
years,  Armstrong  Linoleum  has  been 
a  favorite  for  kitchens  and  bathrooms ; 
especially  popular  today  are  the  em¬ 
bossed  brick  and  flagstone  patterns. 
Then  there’s  Armstrong  Excelon  Tile, 
a  rugged,  vinyl-asbestos  tile  that’s  a 
favorite  of  do-it-your-  ’• ,  "  i 

selfers.  To  install  it,  ‘  *Jk  * 
you  just  brush  on  the  ^  jjyiyEj 
special  adhesive  and  f 
stick  down  the  tiles.  "  RSBit  * 

If  odd-shaped  pieces  are  needed,  you 
can  cut  them  with  scissors. 

Excelon  Tile  comes  in  dozens  of 
colors  and  styles  and  is  very  eco¬ 
nomical. 

Armstrong  also  makes  rubber  tile, 
linoleum  tile,  and  cork  tile.  A  good, 


(Armstrong  vinyl  floors 


temporary  floor  covering  is  Armstrong 
Vinyl  Accolon,  a  rotogravure-printed, 
vinyl-coated  material  that’s  very  in¬ 
expensive. 

Y our  dealer  also  has  a  special  kind 
of  baseboard  —  called  Armstrong 
Vinyl  Cove  Base — that  eliminates  dirt- 
catching  joints  between  floor  and 
wall.  A  handsome  decorative  asset, 
it  comes  in  a  variety  of  colors. 

What  about  prices? 

Armstrong  Vinyl  Corlon  Floors 
vary  in  price.  Some  are  fairly  low  in 
cost.  Some  are  downright  expensive. 
None  are  cheap. 

Cost  depends  on 
the  complexity  of 
design,  the  way 
the  floor  is  made, 
and  many  other 
factors.  Unfortu¬ 
nately,  we  can’t 
give  you  the  exact 
price  of  a  floor  in¬ 
stalled  in  your 
home,  because  it 
depends  on  vary¬ 
ing  things,  such  as 
room  size  and 
shape,  condition  of  the  subfloor, 
whether  your  home  is  new  or  whether 
you’re  remodeling,  custom  work  done 
(if  any),  local  labor  rates,  and  so  on. 
But  your  dealer  will  give  you  a  free 
estimate.  Easy  terms  are  usually 
available. 


Where  to  see 
Armstrong  Corlon 
Floors  for  yourself 

You  really  have  to  see  the  floors 
themselves  to  appreciate  the  depth, 
luminous  colorings,  texture,  metallic 
accents  of  Armstrong  Vinyl  Corlon 
Floors.  These  qualities  just  can’t  be 
reproduced  on  paper.  Visit  the  show¬ 
room  of  a  nearby  Armstrong  dealer. 
He  will  be  happy  to  show  you  the 
real  thing.  If  you  would  like  a  free, 
permanent  reference  copy  of  this 
guide,  write  Armstrong,  6310  Elm 
St.,  Lancaster,  Pa.  In  Canada,  Dept. 
103-F,  Box  919,  Montreal,  P.Q. 

Montina®,  Tessera®,  Paventi,  Patrician®,  Tracino®, 
Paiselle,  Rochelle,  Sabrina,  Corlon®,  Hydrocord®, 
Excelon®  and  Accolon®  are  trademarks  of  Armstrong 
Cork  Go.  Montina,  Paiselle,  Paventi,  and  Tracino  Marble 
floor  designs  copyrighted  by  Armstrong. 


BETTER  BUYMANSHIP 
BUILDING  MATERIAL 


HOW  TO  BUY  PANELING 


The  biggest  question  mark  in  choosing  panel¬ 
ing  these  days  is  yourself:  Exactly  what 
would  you  like?  You  can  find  an  excellent 
product  that  will  please  you  if  only  you’ll 
shop  for  it.  Here  are  the  facts,  so  you’ll  know 
what  to  look  for  and  what  to  talk  over  with 
your  building  materials  dealer. 

Types  of  paneling— At  the  showroom, 
you’ll  see  softwood  plywood  panels,  hard- 
wood-veneered  plywood,  and  wood-patterned 
hardboard.  Any  of  the  three  can  do  a  good 
job  for  you. 

Most  popular  of  the  softwoods  is  what  the 
industry  calls  “texture  one-eleven.”  It  is  fir 
and  has  vertical  grooves  spaced  on  2-,  4-,  8-, 
or  12-inch  centers.  Most  easily  finished  with 
a  heavy-bodied  stain  or  a  shake  paint,  it’s 
very  successful  where  you  want  a  paneling 
for  both  indoor  and  outdoor  use. 

Other  softwoods  available  have  various 
textured  surfaces,  or  you  can  choose  overlaid 
panels  with  various  finishes. 

Hardboards  offer  a  whole  range  of  panels 
with  a  photo  process,  wood-grained  finish. 
The  wood  grain  on  this  type  of  paneling  is 
synthetic— and  the  choice  of  wood  patterns 
and  the  colors  is  very  wide.  Hardboard  panels 
are  best  where  their  dent  resistance,  tough¬ 
ness,  and  low  cost  are  more  important  than 
the  natural  wood  texture  and  depth. 

The  hardwood-veneer  panels  you’ll  be 
looking  at  are  plywood  core  with  a  thin  sheet 
of  finish  wood  veneer.  This  type  offers  you  a 
wide  range  of  choices  in  woods:  from  the  lauan 
woods  (often  called  Philippine  mahogany)  to 
rare  species  like  rosewood.  You’ll  also  see 
wood  grains  of  more  expensive  woods  syn¬ 
thetically  printed  on  cheaper  lauan  wood  ve¬ 
neers.  This  type  of  paneling  offers  wood  tex¬ 
ture,  warmth,  and  interesting  grain  variety. 

Sizes— The  standard-size  sheets  of  paneling 
are  4x8  feet  for  all  types.  Many  manufactur¬ 
ers  also  make  some  of  their  panels  in  longer 
lengths.  If  your  project  is  in  a  room  with  ceil¬ 
ings  higher  than  8  feet,  you’ll  want  to  check 
the  cost  and  availability  of  long  sizes. 

A  total  thickness  of  kj  inch  is  fairly  stand¬ 
ard  for  quality  wall  panels,  although  some  of 
the  higher  quality  hardwood  products  are 
7/16  inch.  Some  of  the  softwoods  are  thicker. 
You  should  discuss  installation  problems 
with  the  dealer  before  you  select  3 /16-inch- 
thick  paneling. 


Prices— In  your  shopping,  you’ll  be  quoted 
a  great  many  prices.  Hardwood-veneer  types 
vary  widely,  and  are  priced  both  by  the  cost 
of  the  face  wood  and  the  quality  of  surface 
finish.  (Most  companies  offer  several  quality 
lines.)  Generally,  hardboards  are  less  costly 
than  the  hardwood-veneer  panels  that  they 
duplicate. 

The  best  bargain  in  paneling  is  the  pre¬ 
finishing  that  manufacturers  do  for  you. 
Nearly  all  hardboard  paneling  comes  ready 
to  install.  Plywood-backed  veneers  are  avail¬ 
able  in  raw  wood  or  with  the  finish  already 
applied.  Look  for  trade-named  finish  treat¬ 
ments  that  describe  long  life.  Good  panels 
have  at  least  4  finish  treatments;  stain,  filler, 
sealer,  and  top  coat.  Some  cheaper  panels 
have  a  shoeshine  type  of  finish  that  dulls 
quickly.  To  test  the  finish,  you  can  press  a  6" 
length  of  cellophane  tape  against  a  panel  and, 
when  removed  after  a  10  minute  set,  the  fin¬ 
ish  will  not  be  altered  in  a  high-quality  panel. 
You  can  compare  prices  at  your  dealer’s — 
and  soon  see  that  prefinishing  is  well  worth 
the  small  extra  cost. 

Installation— Quarter-inch  panels  are  often 
nailed  directly  to  a  standard  stud  wall,  but  in 
general,  you’ll  have  a  better  job  if  you  use 
backer  strips  or  a  layer  of  gypsum  board  or 
sound-deadening  insulation  board  nailed  to 
the  studs  before  the  paneling  is  installed. 
Thicker  panels  also  can  be  applied  to  the 
studs  satisfactorily.  In  remodeling  situations, 
some  panels  can  be  glued  on  and  some  come 
with  bracket  systems. 

Be  sure  to  ask  which  products  are  available 
with  matching  moldings;  these  speed  your 
installation  and  add  to  over-all  appearance. 
You’ll  want  to  check  about  the  availability  of 
putty  sticks  too— you  can  use  these  to  cover 
nail  holes  and  to  disguise  minor  scratches. 

Guarantees— Most  manufacturers  guaran¬ 
tee  their  panels  against  structural  failure. 
But  much  more  important  is  their  guarantee 
against  fading.  Many  wood  veneers  will  fade 
— in  some  cases  appearing  mellower  after  a 
number  of  years. 

If  you’ve  chosen  hardwood  veneer — and 
the  fading  is  extreme— you  can  refinish  it. 
But  if  you’ve  chosen  a  low-grade  synthetic, 
it  will  need  to  be  replaced.  Good  quality  pre¬ 
finished  paneling  of  either  of  these  types  will 
resist  fading — so  make  sure  you  get  the  best. 


See  page  132  for  a  list  of  Better  Homes  &  Gardens  Approved  Value  Design  Homes.  Visit  one  soon. 


How  to  give 
a  faded  chair... 


new  color 
and  flair 


Dye  the  slipcover 
with  RIT 


(it’s  easy!) 


America's  largest  selling  home  dye! 


Dyeing  with  RIT®  is  fast,  fun 
. . .  almost  foolproof! 
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Dishwasher  giving  you  spots?  Look! 


WATER  DROPS — See  what  happens  when  even  clean  water  is  sprayed  on  dishes.  Drops 
like  these  dry  into  ugly  spots  and  streaks. 


CASCADE— Because  of  Cascade's  “sheeting  action,"  drops  don't  form.  Cascade  with 
Chlorosheen  does  it— and  only  Cascade  has  Chlorosheen! 



Cascade’s  amazing 
"sheeting  action” 
eliminates  drops  that  spot! 

Nothing  beats  Cascade  at  getting  dishes  clean.  Cascade’s  remark¬ 
able  “sheeting  action”  even  eliminates  the  drops  that  cause  ugly  spots. 
Water  ripples  right  otf  in  clear-rinsing  sheets.  Dishes,  glassware  and 
silver  come  from  your  dishwasher  as  spotless  and  sparkling  as  possible, 
all  ready  for  the  fanciest  table  without  the  need  for  towel  touch-ups. 

And  Cascade  is  rated  safe  for  china  patterns.  The  makers  of  Cas- 
tleton,  Flintridge,  Franciscan,  Lenox  and  Syracuse  china 
—through  the  American  Fine  China  Guild— have  verified 
Cascade’s  unsurpassed  safety  to  delicate  patterns. 

What’s  more,  every  leading  dishwasher  manufacturer 
recommends  Cascade.  So  do  women  everywhere.  They've 
made  it  America’s  favorite  dishwasher  detergent  by  far! 

Give  your  dishwasher  the  best— Cascade— it’s  got  “sheeting  action” 


Mops  go  glamorous.  Mitt-type 
dust  mop  is  made  of  orlon  yarn; 
comes  in  a  choice  of  pink  or 
white.  Matching  wooden  han¬ 
dle  comes  in  three  sections. 
May  be  taken  apart  for  clean¬ 
ing  blinds  or  under  large  furni¬ 
ture.  Comes  in  gift-type  pack¬ 
age  for  brides. 

O-Cedar  Crown  dust  mop, 
$5.50,  in  stores.  Drackett  Co., 
Cincinnati,  Ohio. 


Ventilating  hood  provides 
shadow-free  fluorescent  lighting 
over  entire  cooking  surface.  Trans¬ 
lucent  panel  on  the  lower  front 
face  of  the  hood  plus  one  located 
under  the  hood  serves  as  a  lighting 
fixture  for  the  rest  of  the  kitchen. 

Lighted  ventilating  hood,  about 
$120  from  dealers.  Trade-Wind, 
7755  Paramount  Place,  Pico  Ri¬ 
vera,  Calif. 


For  easier  application  and 

more  professional  results,  spray 
wood  stains  onto  unfinished 
furniture.  Particularly  useful  in 
finishing  furniture  with  inden¬ 
tations  and  hard-to-cover  cor¬ 
ners.  Available  in  red  maple, 
cherry,  fruitwood,  driftwood, 
walnut,  and  provincial. 

Master-Mixed  Spray  Stain, 
$1.19  per  can.  Sears,  Roebuck 
&  Co.,  925  S.  Homan  Ave., 
Chicago,  Ill. 


Spray  debris  from  driveways, 
garage,  patio,  or  walks.  Water 
broom  attaches  to  hose.  Con¬ 
centrated  spray  washes  as  it 
sweeps.  The  48-in.  water  broom 
can  be  used  for  over  head  wa¬ 
tering  or  spray-washing  of  trees 
and  shrubs. 

Water  broom,  $6.95,  ppd. 
from  manufacturer.  Roycraft 
Industries,  222  W.  39th  St., 
Kansas  City,  Mo. 


For  take-it-easy  cooking.  Ver¬ 
tical  rotisserie  broiler  requires 
less  counter  space  than  a  dinner 
plate.  Cooks  two  broiler-size 
chickens  or  8-lb.  rolled  roast 
without  any  basting  needed. 
Has  handy  wire  basket  for  cook¬ 
ing  vegetables,  warming  buns, 
etc.  A  special  shish-kabob  at¬ 
tachment  is  also  available. 

Carousel  Rotisserie  Broiler, 
about  $34.95;  Shish-kabobber, 
about  $7.95,  in  stores.  Sunbeam 
Corp.,  5400  W.  Roosevelt  Rd., 
Chicago,  Ill. 

More  NEWS  on  page  28 
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Bet 


you  can’t  make 


this  towel 


pucker! 


You  get  a  new  one  free  if  you  do.  But  we're  so  sure  of  our  ground  we  guarantee  our 
towels  Pucker-Free™.  Guarantee  them  not  to  pucker  ever  .  .  .  even  those  with  decorative 
woven  borders.  Wash  and  dry  them  by  any  method  you  prefer.  You  still  won't  disturb  their 
fashionably  straight  shape.  When  you  buy,  lookforthis  Pucker-Free  symbol  on  the  label. 

At  fine  department  stores  In  solids,  prints,  jacquards,  stripes.  Cannon  towels  with  the  Pucker-Free  symbol  on  the 
label  are  guaranteed  not  to  pucker  or  Cannon  will  replace  the  towel.  All  cotton.  Cannon  Mills,  Inc.,  N.Y.C.  20 


(Good  Housekeeping] 

AMAROMHM  *  ' 
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Paint  a 


...paint  a 


.to  match  a 


Moor*0*Mati 


...as  only 


matches  colors! 


Over  1,300  crisp,  clean,  clear  JJJJ’s 


IT’S 

NEWS 

TO 

MEL 


Cordless  electric  shaver  for 
women  has  two  separate  shav¬ 
ing  heads — one  for  iegs  and  the 
other  for  underarms.  Stores 
enough  energy  in  rechargeable 
power  cells  for  continued  use 
without  a  cord. 

Lady  Remington  Lektronic 
Cordless  Shaver,  $38.95,  in 
stores.  Remington  Electric 
Shaver  Div.,  Bridgeport,  Conn. 


Gun  collector’s  delight.  Unit 
stands  71  in.  high;  the  27xl4-in. 
rack  has  fittings  to  hold  five 
guns  that  can  be  safely  tucked 
away  behind  locked  doors. 
Drawer  below  rack  holds  shells 
and  other  accessories. 

Gun  Rack,  $99.95,  in  stores. 
Bassett  Furniture  Industries, 
Chimney  Corners  Collection, 
Bassett,  Va. 
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For  carefree  barbecuing,  grill 
over  a  gas  flame  with  controlled 
heat.  Grill  is  a  permanent,  post- 
mounted  installation  for  yard 
or  patio.  Its  aluminum  sides 
provide  reflected  heat  from  top, 
bottom,  and  sides;  eliminates 
the  need  for  a  rotisserie.  Burner 
knob  slides  off  for  storing  to 
prevent  gas  from  being  acci¬ 
dentally  turned  on  when  idle. 

Gasgrill,  about  $59.95,  from 
dealers.  Arkla  Air  Conditioning, 
812  Main,  Little  Rock,  Ark. 


Talking  puppets  with  movable 
mouths  are  fascinating  favor¬ 
ites  for  children.  Each  one,  an 
image  of  a  television  character, 
says  many  different  phrases  at 
the  pull  of  a  Chatty-ring. 
Phrases  are  spoken  at  random 
through  voice  unit  which  oper¬ 
ates  without  batteries. 

Mr.  Ed,  Bugs  Bunny,  Cecil 
the  Seasick  Sea  Serpent,  Dishon¬ 
est  John,  about  $7  ea.,  in  stores. 
Mattel,  Inc.,  5150  Rosecrans 
Ave.,  Hawthorne,  Calif. 


Telescoping  tree  pruner  is 

lightweight  and  extra  strong, 
has  high  alloy  aluminum  poles. 
One  section  telescopes  into  the 
other.  It  can  be  used  as  a  six- 
foot  tree  pruner  or  easily  ex¬ 
tended  up  to  twelve  feet  with 
only  one  unit  to  handle — not 
several  separate  jointed  poles. 

1 3 A  Telescoping  Tree  Pruner, 
about  $16,  from  dealers.  Sey¬ 
mour  Smith  &  Son,  Inc.,  Oak¬ 
ville,  Conn. 
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YOU  GET  UNDERWATER  ACTION  ZONE  EVEN  IN  THIS 


BUDGET-PRICED 


'  '  v.  ■  ;||§&b  id!?:  jL  ■■ 

wmmwf 


Z  $  s  j I 


FRIGIDAIRE  WASHER! 

PLUS  a  host  of  luxury  features,  too! 


— 




YOU  GET  UNDERWATER  ACTION  ZONE  WASHING  LIKE  THIS  IN  EVERY  MODEL! 
HERE’S  HOW  IT  WORKS 


TO  START  the  dem- 

onstration  we’ve  used  a 
12-lb.  transparent  tub  and 
a  9-lb.  load.  Watch  what 
happens  to  the  three  col¬ 
ored  layers  when  we  start 
the  washing  action. 


45  SECONDS 

LATER.  See  the  way 

the  clothes  are  circulating 
throughout  the  tub,  under 
water,  where  detergent  and 
ACTION '  ZONE  washing  help 
get  them  really  clean. 


AND  YOU  GET  ALL  THESE  FRIGIDAIRE  LUXURY- MODEL  FEATURES 
EVEN  IN  THIS  BUDGET- PRICED  WASHER 


12-POUND  TUB— Budget -Priced, but 
not  Budget -Sized.  Big  12-lb.  tub  is  same 
sturdy  porcelain  enamel  tub  as  you’ll  find 
in  the  most  expensive  Frigidaire  Washer. 

3-RING  AGITATOR— Exclusive  with 
Frigidaire,  moves  up  and  down  330  times 
a  minute  to  circulate  clothes  all  through 
the  Underwater  ACTION  ZONE  and  squeeze 
hot  sudsy  water  through  all  your  clothes ! 

LINT-AWAY  SYSTEM  — Exclusive 
Frigidaire  Lint-Away  System  floats  lint  up 
and  out  of  the  ACTION  ZONE,  away  from 
the  clothes  and  down  the  drain.  No  messy 
lint  traps  or  filters  to  clean. 


OVERFLOW  RINSE  —  Even  in  this 
Budget-Priced  Frigidaire  Washer,  you  get 
Fresh  Running  Water  Rinsing  so  clothes 
come  out  fresh  and  sweet. 

SMALL  LOAD  SETTING  — When 
you  have  a  small  load,  just  set  the  Timer 
Dial  to  “Small  Load”  to  save  water  and 
still  get  full  agitation!  No  extra  gadgets 
to  clean  ...  or  store ...  or  pay  for! 

RAPIDRY  SPIN— All  Frigidaire 
Washers  spin  your  clothes  fabulously 
dry.  You’ll  be  amazed.  Manypiecesmay 
even  be  all  ready  for  ironing,  right  from 
your  Frigidaire  Washer. 


UNDERWATER  DISPENSING  — 

Automatically  dispenses  bleach  or  dye 
(powdered  or  liquid)  at  just  the  right  time. 
Detergents,  too,  are  distributed  under¬ 
water,  and  go  into  action  fast  in  the 
Frigidaire  Underwater  ACTIOP^ZONE! 

LID  SAFETY  SWITCH  —  Safety 
costs  you  not  one  extra  cent.  This  sturdy 
Frigidaire  Washer  has  a  Lid  Safety  Switch 
which  stops  the  washer  completely  when 
the  lid  is  raised. 


YOUR  CHOICE  OE  COLORS  — 

4  decorator  colors,  or  white,  no  extra  cost. 




MODEL  NO.  WDA-64 


BEFORE 

YOU  Before  you  buy . . .  lift  the  lid  of  your  present  washer.  Look!  Are  all  your  clothes  circulating  throughout  the  tub  underwater 
-p. -r-r-r  r  as  pictured  in  the  demonstration  above?  If  not,  see  your  Frigidaire  dealer.  Ask  him  to  demonstrate  the  Frigidaire  Underwater 
U  ^  ACTION  ZONE  -  and  remember,  even  the  budget-priced  Frigidaire  Washers  have  all  these  luxury-model  features. 



the 

sturdy 

washer 


PRODUCT  OF  GENERAL  MOTORS 


Slirtin., 


IT'S  A  MODERN 
LIGHT  BULB 
THAT  LOOKS  LIKE 
AN  ANTIQUE 
CHIMNEY  LAMP 


You’d  never  guess  it’s  a  modern  light  bulb.  This  new 
Sylvania  Chimney  Bulb  is  gracefully  formed  like  the  deli¬ 
cate  crystal  chimney  of  an  antique  lamp. 

Sylvania  Chimney  Bulb  is  beautifully  at  home  anywhere. 
In  chandeliers,  wall  sconces,  table,  desk  and  pinup  lamps. 
Especially  in  front  yard  post  lanterns  and  porch  fixtures. 
And  it’s  a  quality  bulb  with  long  life... lasts  for  years  with 
normal  use.  Available  in  two  sizes:  large  — 60  and  100 
watts,  about  8"  tall;  and  small  —  about  6"  tall,  10,  25,  and 
60  watts. 

Look  for  new  Sylvania  Chimney  Bulbs  next  time  you 
shop  at  hardware,  grocery  or  department  stores.  Lighting 
Division,  Sylvania  Electric  Products  Inc.,  Department  119, 
60  Boston  Street,  Salem,  Massachusetts. 

SYLVANIA 

SUBSIDIARY  OR  _ 

GENERAL  TELEPHONE  &  ELECTRONICS 


FAMILY  MONEY  MANAGEMENT 

IS  THERE  A  "BEST”  KIND 


Yes,  there  is.  But  the  word  “best”  in  this  case  means  “best 
for  your  family.”  The  kind  of  policy  that  suits  you  might  not 
suit  your  friends  or  neighbors — even  though  some  of  their 
family  situations  may  seem  superficially  like  your  own. 
Choosing  the  right  policy  requires  a  careful  analysis  of  your 
past,  present,  and  future.  You  need  to  take  into  account  not 
only  your  current  and  prospective  income,  but  your  family’s 
entire  way  of  living  and  the  long-range  goals  of  each  family 
member.  All  this  is  best  handled  with  the  help  of  a  trained  life 
insurance  agent.  But  he  needs  your  assistance,  too,  and  it’s 
good  to  know  from  the  start  what  kinds  of  policies  are  avail¬ 
able  to  you. 

Basically,  you  have  four  kinds  of  life  insurance  policies  to 
choose  from: 

Term  insurance  is  the  least  costly  type  of  coverage.  It  is 
therefore  especially  suited  for  young  families  with  extremely 
limited  funds  who  need  a  maximum  of  protection  until  they 
can  afford  permanent  insurance.  Other  uses  of  term  insurance 
are  to  cover  major  obligations  like  a  mortgage,  money  owed 
on  an  automobile  or  household  goods,  or  other  heavy  short¬ 
term  debts— in  case  of  the  death  of  the  breadwinner.  Some 
people  also  take  out  term  insurance  on  their  own  lives  to  pro¬ 
vide  for  aged  parents  dependent  on  them,  or  to  assure  com¬ 
pletion  of  a  long-term  mutual  fund  investment  plan. 

“Term,”  as  the  name  suggests,  provides  protection  for  a 
specified  period  of  time— usually  one,  five,  or  ten  years.  A 
typical  five-year  $10,000  term  policy  taken  out  at  age  35 
costs  $67  a  year.  Because  of  the  low  cost,  term,  as  a  rule,  has 
no  cash  value  or  borrowing  privilege.  (In  these  respects,  it  is 
similar  to  the  fire  insurance  on  your  home.)  “Renewable 
term”  gives  you  the  right  to  continue  your  protection  for  a 
certain  number  of  years  without  a  medical  exam.  Each  re¬ 
newal,  of  course,  costs  you  the  higher  premium  called  for  by 
your  advanced  age,  but  rarely  can  you  find  a  term  policy  that 
will  continue  your  coverage  beyond  age  65.  “Convertible 
term”  also  gives  you  the  option  of  swapping  the  policy  for  one 
of  the  higher  premium  permanent  plans,  even  if  your  health 
fails.  This  is  something  to  consider  if  you  want  to  guarantee 
your  insurability  until  you  can  afford  later  purchases  of  per¬ 
manent  protection. 

Straight  life  (also  called  “whole  life”  or  “ordinary  life”) 
has  the  advantage  over  term  of  providing  lifetime  protection 
and,  in  addition,  building  a  cash  value.  If  your  insurance 
needs  diminish  and  you  decide  to  surrender  your  policy,  this 
cash  value  can  be  used  to  help  pay  for  your  retirement,  edu¬ 
cate  your  children,  or  provide  a  financial  cushion  to  meet 
emergencies  in  your  later  years.  Should  you  decide  to  keep 
your  policy  in  effect,  the  cash  value  will  also  protect  it  against 
lapsing:  without  further  premium  payments,  you  can  con¬ 
tinue  to  be  covered  in  full  for  a  given  period  of  time  under  the 
“extended  term”  provision;  another  of  the  various  options 
is  a  reduced  amount  of  paid-up  insurance  in  force  for  life. 

Because  the  cash  value  is,  in  effect,  a  form  of  savings, 
straight  life  costs  more  than  term  insurance.  A  $10,000 
straight  life  policy  issued  at  age  35  costs  about  $190  a  year, 
and  the  premium  remains  level  for  life.  Keep  in  mind,  though, 
that  no  one  collects  both  savings  and  insurance  from  a  straight 
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OF  LIFE  INSURANCE? 


life  policy.  If  the  insurance  is  kept  in  effect  until  you  die  your 
beneficiaries  collect  the  face  amount  of  your  policy;  if  you 
cash  in  the  policy  and  thus  collect  the  savings,  you  are,  of 
course,  no  longer  insured.  (As  another  alternative,  you  can 
borrow  against  the  cash  value,  but  if  you  die  this  loan  would 
be  deducted  from  the  amount  that  would  be  otherwise  paid 
your  beneficiaries.) 

Limited -payment  life  is  much  like  straight  life,  but  you 
concentrate  your  premiums  into  only  a  limited  period — such 
as  twenty  or  thirty  years— usually  corresponding  with  your 
most  productive  working  years.  This  type  of  policy  is  best 
suited  for  people  who  want  their  insurance  to  be  fully  paid  up 
by  the  time  their  earnings  are  past  their  peak.  Because  of  the 
limited  payment  period,  the  premiums  are  higher  than  for 
straight  life;  cost  of  a  typical  $10,000  policy  paid  up  in  twenty 
years  starting  at  age  35  is  about  $285  a  year.  But  the  build-up 
in  cash  value  is  correspondingly  faster,  too. 

Endowment  insurance  emphasizes  savings  even  more 
heavily  than  limited-payment  life.  It  is  intended  primarily 
for  those  interested  in  accumulating  a  specific  sum  of  money 
(the  face  amount  of  the  policy)  by  some  future  date  (the 
policy’s  maturity  date) — to  use  as  an  educational  fund  or 
perhaps  to  provide  a  rainy-day  nest  egg  or  retirement  in¬ 
come.  A  typical  $10,000  endowment  policy  taken  out  at  age 
35  and  payable  at  age  55  costs  about  $450  a  year. 

In  weighing  all  these  policies,  you  have  to  decide  which  is 
most  important  (considering  what  you  can  presently  afford) 
to  your  family:  death  protection  or  savings.  Each  $10,000 
policy  pays  exactly  the  same  death  benefits;  but  the  higher 
the  premiums,  the  higher  the  degree  of  savings.  True,  you  can 
buy  the  cheaper  term  insurance  and  get  a  good  return  on 
your  savings  by  putting  the  extra  money  in  the  bank.  More¬ 
over,  that  money  is  available  whenever  you  may  want  it.  On 
the  other  hand,  for  some  people  it  might  be  preferable  to  have 
the  savings  accumulate  in  an  insurance  policy  and  thus  be 
harder  to  get  it.  There  is  also  a  greater  compulsion  to  meet 
premium  payments  than  to  make  periodic  bank  deposits. 

Because  term  insurance  eventually  runs  out,  many  insur¬ 
ance  experts  feel  you  should  have  at  least  some  basic  amount 
of  permanent  protection.  Straight  life  is  the  most  flexible:  as 
with  term,  you  can  switch  it  to  one  of  the  higher  premium 
contracts  without  a  medical  exam,  whereas  the  reverse  pro¬ 
cedure  (say,  going  from  endowment  or  limited-payment  life 
to  straight  life)  isn’t  as  easy.  A  combination  of  term  and 
straight  life,  for  example,  will  give  you  the  temporary  extra 
protection  needed  while  your  children  are  growing  up,  and 
will  continue  to  provide  the  smaller  amount  of  permanent 
protection  needed  afterward. 

There  are  also  many  variations  and  combinations  of  the 
basic  policies  described.  For  decreasing  obligations  like  a 
mortgage,  you  can  get  a  reducing  term  policy  which  is  cheaper 
than  regular  term  insurance  because  the  amount  of  coverage 
decreases  from  year  to  year  along  with  your  debt.  A  family 
income  policy  offers  a  combination  of  permanent  insurance 
and  gradually  decreasing  term  insurance.  And  the  so-called 
family  plan  policy  simply  covers  everybody  in  the  family — 
all  for  one  premium.  END 
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REGAUTE— quality  cambric  shade  cloth  in  26  new  decorator  colors.  May  also  be  custom-painted. 



UNBELIEVABLY 

BEAUTIFUL! 

If  you’ve  always  thought  of  window  shades  as  strictly 
utilitarian,  you’re  in  for  a  delightful  surprise. 

New  Joanna  shades  are  more  beautiful  than  you 
ever  dreamed  a  shade  could  be.  Decorating  possi¬ 
bilities  are  endless  with  the  new  vibrant,  fashion 
colors  .  .  .  elegant  patterns  .  .  .  intriguing  textures. 

Match  your  shades  to  other  elements  of  your  dec¬ 
orating  theme.  Go  for  striking  contrasts  in  solids  or 
stripes.  Or  select  a  rich  homespun  texture  for  a  room 
done  in  antiques. 

Today,  window  shades  should  be  selected  for  their 
beauty  as  well  as  their  function.  And,  of  course  .  .  . 

JOANNA 

See  Joanna  decorator  shades  at  better  department  stores  and  specialty 
shops.  Widths  to  148".  In  translucent  or  room-darkening  qualities— may 
be  ordered  with  white  exteriors  for  a  uniform  streetside  appearance. 


■|! 



EXUTE  MOIRE  —  room-darkening  Exlite  shade  HOLIDAY  STRIPE— room-darkening  Exlite  shade 
cloth  with  the  dimensional  look  of  moire  silk.  featuring  gay  stripe  colors  combined  with  white. 


JOANNA  WESTERN  MILLS  COMPANY  •  CHICAGO  16,  ILLINOIS 
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HANDYMAN  HOW-TO 

® 

Tips,  techniques,  and  ideas  to  help  you  choose  and 
get  the  most  out  of  portable  electric  sanders. 


Clamp  a  board  to  your 
bench  to  act  as  a  stop  when 
sanding  short  pieces  with 
your  belt  or  orbital  sander. 

Use  a  board  thinner  than 
the  work  and  make  sure  it’s 
wide  enough  so  the  sander 
doesn’t  hit  the  clamps. 

To  really  hog  off  wood, 
hold  your  belt  sander  at  a 
45-degree  slant  to  the  grain 
of  the  wood.  Finish  up  by- 
sanding  with  the  grain. 


For  a  smooth,  level  job,  and 
to  aioid  "digging  in”  with 
the  corners  of  your  orbital 
sander,  move  it  in  long, 
overlapping  ov  als,  as  shown. 
Apply  only  a  slight  down¬ 
ward  pressure  to  keep  the 
pad  flat  on  the  work. 

This  same  technique  is 
effective  with  bell  sanders, 
too.  J  nst  be  sure  to  keep  the 
sander  moving  constantly. 


Cut  sandpaper  for  your  or¬ 
bital  sandpaper  with  a  sim¬ 
ple  sheet-metal  jig  like  this 
one.  It  automatically  meas¬ 
ures  the  sandpaper  to  the 
proper  width  and  gives  you 
a  sharp  edge  to  tear  the 
paper  against. 

Between  times,  just  toss 
it  in  the  drawer  with  your 
supply  of  sandpaper. 


BuyinQ  Guide,  page  I  25 


This  disk-type  sander  has 

a  flexible  coupling  and  a 
soft  rubber  face  that  lets  it 
stay  flat  on  the  surface  be¬ 
ing  sanded  as  you  move  the 
drill  around. 

By  using  successively  fin¬ 
er  grit  disks,  you  can  easily 
get  a  very  smooth  surface 
that  requires  only  a  little 
hand  sanding  with  the  grain 
to  remove  the  remaining 
swirl  marks. 

Continued  on  next  page 
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Is  this  the  day  you  really 
do  something  about  your  weight? 

All  it  takes  is  a  little  bit  of  will  power 
...and  Metrecal® 

When  one  glance  tells  you  the  new  slim  fashions  are  not  for  you. 
When  you  see  that  “your  size”  just  isn’t  your  size  any  more,  isn’t 
it  time  to  really  do  something  about  your  weight?  All  it  takes  is  a 
little  bit  of  will  power. . .  and  Metrecal.* 

Metrecal  is  a  simple,  safe,  pleasant  way  to  lose  weight.  Many 
people  find  they  can  diet  successfully  with  two  Metrecal  meals 
a  day.  The  third  meal  is  their  usual  foods  (in  moderation,  of 
course).  As  a  result,  they  lose  weight  without  feeling  hungry.  To 
assure  dieting  without  monotony,  only  Metrecal  dietary  provides 
14  forms  and  flavors:  liquids,  powders,  soups,  and  the  new-taste. 
new-texture  wafers.  Why  not  try  Metrecal . . .  today? 

Your  physician  is  your  best  counsel  on  weight  control. 

*  Metrecal  is  a  registered  trademark  for  a  dietary  for  weight  control. 
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“Hot 


)  1963  by  Kellogg  Company 


(. Steamy  on  the  inside, 

crunchy  on  the  outside) 


Kellogg’s  Corn  Flake  Crumbs  and  Heinz® Ketchup 
teach  hot  dogs  a  new  trick! 


“Hot  Doggities!”  Stuck-on-a- 
stick  for  handy  eating.  Coated 
with  zesty  Heinz  Ketchup. 
Baked  in  a  “flavor-crust”  of 
crisp,  golden  Kellogg’s  Corn 
Flake  Crumbs.  Steamy,  ketch- 
up-y,  crunchy— fun  and  good 
for  the  whole  family. 


V  CORN  FLAKE 

CRUMBS 


iPEClALLV  PREPAREP 


“Hot  doggities 


1  pound  frankfurters 
y2  cup  HEINZ  KETCHUP 
Vz  cup  KELLOGG’S  CORN 
FLAKE  CRUMBS 

1.  Score  surface  of  frankfurters  lightly, 
spiraling  from  end  to  end.  Insert  wood 
skewers  for  extra  fun  eating. 

2.  Roll  each  frankfurter  in  HEINZ 
KETCHUP,  then  coat  generously  with 
KELLOGG’S  CORN  FLAKE  CRUMBS. 
Place  in  foil-lined  shallow  baking  pan. 
Do  not  crowd. 

3.  Bake  in  moderate  oven  (350°  F.) 
about  15  minutes.  Serve  with  additional 
HEINZ  KETCHUP,  if  desired.  Serves 
4  to  5. 

Bake  up  a  batch.  Watch 
’em  disappear. 


HANDYMAN  HOW-TO 


For  rough  sanding  and  for 

contoured  surfaces,  an  ordi¬ 
nary  disk  sander  is  unbeat¬ 
able.  For  really  tough  jobs, 
like  sanding  paint,  get  heavy 
grit,  open  coat  disks. 

Hold  the  disk  at  a  slight 
angle  to  the  work.  Don’t  use 
too  much  pressure — it’s 
hard  on  the  bearings  in  your 
drill.  If  your  drill  heats  up, 
let  it  cool  before  proceeding. 


Silicon  carbide  sanding 
disks  last  practically  for¬ 
ever.  If  a  disk  gets  loaded 
with  pitch  or  paint,  you  can 
clean  it  with  paint  remover, 
or,  in  stubborn  cases,  burn 
off  the  guck  with  a  propane 
torch,  as  shown. 

This  rough  treatment 
won’t  hurt  the  metal  disk 
in  any  way.  You  can  also 
get  silicon  carbide  sheets 
for  an  orbital  sander. 


A  drum  sander  is  easy  to 
make  using  your  electric 
drill  mounted  on  a  stand. 
Put  a  rubber  sanding  drum 
in  the  chuck,  then  make  the 
simple  jig  shown  here. 

Line  up  the  vertical  table 
so  that  it’s  square  with  the 
sanding  drum  and  clamp  in 
place.  Avoid  too  much  pres¬ 
sure  when  sanding,  to  spare 
those  drill  bearings. 


Another  useful  gadget  is 

this  disk  sander.  Mount  a 
disk  of  j/g-inch  hardboard 
over  the  rubber  disk  of  your 
regular  sander  and  stick  on 
a  sandpaper  disk  with  rub¬ 
ber  or  contact  cement. 

Make  the  table  from  scrap 
T4-inch  plywood.  Don’t  use 
this  sander  as  a  shaper — 
cut  the  contour  first,  then 
sand  it  smooth. 


►  Send  your  original  handyman,  family  "car,  and  sportsman  tips  (no  photo¬ 
graphs)  to  the  Handyman,  Family  Car,  and  Sports  Editor,  6710  Meredith 
Building,  Des  Moines  3,  Iowa.  For  each  accepted,  Better  Homes  &  Gar¬ 
dens  will  pay  $5.  All  tips  will  be  considered  carefully,  but  those  which  are 
not  accepted  cannot  be  returned  to  y-ou. 
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Windows  are  not  for 


scraping, 

warping, 


slammin 


Windows  are  for 
looking  through 


Windows  were  MADE  to  be  made  of  aluminum.  So  neat  and  neutral  in  looks 
they  blend  with  any  color,  any  style.  So  easy-opening  any  day  of  the  year  because 
they  can't  warp  or  swell  because  of  moisture.  So  undemanding  down  through  the 
years  because  they  ignore  weather,  ask  so  little  maintenance.  For  the  same  reasons, 
aluminum  sliding  glass  doors  slide  .  .  .  and  slide  and  slide.  Windows  and  doors  were 
made  to  be  seen  through,  not  worried  about.  That's  why  all  your  windows  and  doors 
should  be  made  of  aluminum.  Open  and  shut  case. 

Screens,  too,  were  MADE  to  be  made  of  aluminum.  Aluminum  screens  are 
cleaner  and  cooler.  They  let  in  air,  turn  back  bugs,  rodents  and  heat.  They're  weather- 
resistant  and  won’t  stain  adjoining  surfaces.  Try  the  finger-tip  test  and  note  that 
aluminum  screens  snap  back  instantly  ...  no  bagging,  no  sagging. 

Be  safe,  sound  and  happy  in  your  home  .  .  .  make  it  aluminum  windows,  doors 
and  screens  .  .  .  and  relax. 

LOOK  FOR  QUALITY  ALUMINUM  WINDOWS,  DOORS  AND  SCREENING  MADE  BY  THESE  MANUFACTURERS:  Ador  Corp.  /  Albritton 
Engineering  Co.  /  Alwinseal  Inc.  /  Cencalco  /  Colorado  Metal  Products  /  Cupples  Products  Corp.  /  Excelum  Aluminum  Products  Corp.  / 
Fleet  of  America  Inc.  /  Florida  Jalousies  Inc.  /  General  Bronze  Corp.  /  Hanover  Wire  Cloth  Co.  /  Heckner  Manufacturing  Co.  /  Heilig 
Brothers  Company  Inc.  /  Jasco  Aluminum  Products  Inc.  /  Kawneer  Company  /  Keystone-Seneca  Wire  Cloth  Company  /  Moloney 
Products,  Inc.  /  New  York  Wire  Company  /  Northrop  Architectural  Systems  /  Nudor  of  Indiana,  Inc.  /  Porta  Aluminum,  Inc.  /  F.  E. 
Schumacher  Co.  /  Shower  Door  Company  of  America  /  Southern  Wire  Cloth  Co.  /  Stanley  Building  Specialties  Inc.  /  Sunlight  Metal 
Products  Co.  /  Tucker  Aluminum  Products  Corp.  /  Wahlfeld  Manufacturing  Co.  /  Weatherproof  Co.  Wepco  Division  /  Wells  Aluminum  Corp. 


QUALITY  CERTIFI 

The  marw/acturer  guarantees  by  afjizing  this  labi'l  that  this  window  or  door  is  a 
duplicate  o /  samples  found  by  independent  test  and  physical  inspection  to  comply 
with  the  specifications  o/  Architectural  Aluminum  Manufacturers  Association. 


This  label  on  aluminum  windows  and  doors  assures  you 
that  the  product  has  met  or  exceeded  strict  quality 
standards  established  by  The  Architectural  Aluminum 
Manufacturers  Association. 


ED 

CODE  00-0 


AA 

MA 


a 


. .  .and  only  electricity  gives  you 

flameless  cooking..” 


A  modern  electric  range  doesn't  need  any  flame  to  make  it  work. 

With  flameless  cooking  you  select  the  exact  temperature  you  want  and  your 
range  maintains  it  automatically.  Your  kitchen  keeps  noticeably  cooler. 

Walls,  cabinets  and  curtains  stay  clean  longer.  Surely  your  whole  family  will  like 
the  cleanliness  and  convenience  of  a  flameless  electric  range  — another 
appliance  that  adds  to  the  Joy  of  Total  Electric  Living. 


A 


YOU  LIVE  BETTER  ELECTRICALLY 


This  Gold  Medallion*  on  a  house  identifies  it 
as  a  total  electric  home  in  which  a  modern  family 
enjoys  a  new  concept  of  living  comfort. 


Edison  Electric  Institute,  750  Third  Avenue,  New  York  17,  New  York 

‘Certification  mark — NEMA 
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"A  clean  and  cool  kitchen  is  what  I  like  best  about  cooking  with  a  flameless  electric  range," 
Mrs.  Theodore  Croner  of  Millbrook,  New  York,  right,  tells  friend  Mrs.  Robert  Bleyer. 


Fall  Flavor 

Glazed  VegetaWes-Prep. 

or  parShaK'mg  dish-  F'a^( 

to  sauce,  II  d ^ 

cestersh.re  sauce 
!■,?&£« 
and  e'a,  «c?fT 

Bake  at  350  r- 


Savory 

potatoes 
Drain.  Place 

margarine  si 

Bake  at  - 

Country 

onion  with  l 
8-oz.  can  tor 

andltbsp-V 

|  oregano.  Bri 
|  package  directs. 

1  meat  mixture 

a  cheese  slices 


Karo 


adds  a  wholesome  kind  of  sweetness  that's  easy  to  digest 

. .  .because  it  supplies  dextrose,  a  quick  energy  sugar  that  needs  no  digestion. 

KARO  SYRUP  gives  delicious  new  flavor  and  appetizing  new  texture  to 
food.  Makes  everyday  dishes  more  interesting  and  much  more  appealing, 
too.  That’s  why  the  new  way  to  cook  is  with  Karo! 

There  are  3  KARO  SYRUPS:  All-purpose  Blue  Label  and  crystal-clear 
Red  Label  Karo  are  perfect  for  cooking,  baking  and  all  pour-on  uses. 
They’re  prescribed  for  babies’  formulas,  too.  Green  Label  Karo  is 
maple-y  flavored  — luscious  on  pancakes  and  waffles. 


AND  NOW 
THESE 
FAMILIES 
SHOW  YOU 
HOW  TO 
LIVE 

LIKE  NEW 
AT 

THE  SAME 
OLD  . 
ADDRESS! 


BEFORE 


Photograph:  Bill  Hedrich,  Hedrich-Blessing 


AFTER 


Bookshelf  window  treatment 
Mr.  and  Mrs.  R.  L  Roberts 
Tacoma,  Washington 


Take  a  small  room  (9x10  feet)  and  imagine  a  comfortable, 
luxurious  library-study.  Mr.  and  Mrs.  R.  L.  Roberts  did  just 
that  and  more — they  made  it  a  reality.  The  main  feature  is  a 
cleverly  designed  wall  of  bookshelves  and  storage  cabinets 
built  around  a  large  window.  The  old  steam  radiator  beneath 
the  window  is  hidden  behind  a  slotted  piece  of  wood,  and  is 
topped  with  a  wall-to-wall  ledge  of  laminated  plastic.  To  con¬ 
serve  space,  the  desk  was  designed  as  part  of  the  ledge  unit. 
The  doors  on  the  cabinet  storage  beneath  the  bookcase  are 
the  slide  type.  Mr.  and  Mrs.  Roberts  replaced  the  double- 
hung  window  with  a  solid  pane  that  has  a  small  ventilation 
panel  at  the  bottom,  and  covered  it  with  a  streamlined  woven 
reed  blind  that  lets  in  light  and  breeze.  Now,  they  have  a 
compact  and  comfortable  study. 


2 

Shortcuts 
for  Making 
Draperies 


1.  BESTPLEAT1 

Just  sew  this  Conso 
tape  to  the  top  of  your 
fabric.  Its  evenly-spaced, 
non-rip,  woven-in 
pockets  eliminate  complicated 
measuring  and  sewing, 

2.  GOLDEN 
NIP-TITE® 

Then  slip  this  Conso  pleater 
hook  into  the  Bestpleat 
pockets  to  form  pleats; 
the  exclusive  middle  arm . 
holds  pleats  evenly-prevents  slipping. 


PRESTO!  This  "perfect 
marriage" of  Nip-Tite  and  Bestpleat  gives 
your  draperies  a  professional,  custom 
look.  Important — Bestpleat  pleater  tapes 
are  preshrunk.  Golden  Nip-Tite  hooks 
are  easily  removed  for  washing  or  clean¬ 
ing— their  golden  finish  is  your  sign  of 
quality. 


IDEAS! 

If  you’re  looking  for 
decorating  ideas,  get 
the  new  20th  Edition 
of  "1,001  Decorating 
Ideas™”  where 
drapery  fabrics  are 
sold  or  send  50c  in  coin  to  Conso, 
Dept.  BH-1,  P.  O.  Box  325  N.  Y.  10,  N.  Y. 


G 


onso* 

for  the  ^Decorator  touch 


BESTPLEAT  PAT.  NO.  2904080 
NIP-TITE  PLEATER  HOOKS  PAT.  NO.  2796928 


BETTER  HOMES  &  GARDENS,  OCTOBER,  1963 


41 


5  SOUNd  REASONS  TO  OWN  A 

PIANOLA9 

WITH  STANDARD  PNEUMATIC  ACTION 


fAMily  Fun  comes  aUve 

Nothing  else  matches  the  magic  charm  of  gathering  around  the 
Pianola  to  sing-along  to  old  and  new  family  favorites. 

EVERYONE  CAN  plAy  A  piANoU 

Even  if  you ’ve  never  had  a  lesson,  you  can  enjoy  a  Pianola. 

The  pedal  attachment  lets  you  create  live  music,  with  manual  controls 
to  vary  tempo  and  tone  for  satisfying  self-expression. 

you  can  pUy  MANUAlly,  too 

Close  the  music  roll  opening,  swing  the  pedals  out  of  sight,  and  your 
Pianola  looks,  sounds  and  plays  like  any  other  fine  manual  piano. 

NEW  ElECTRiC'pOWER  UNIT 

Just  say  the  word,  and  your  Pianola  comes  complete  with  a 
factory-installed  electric  motor  unit.  Plug  in  the  cord. 

Presto !  Fully  automatic  play,  with  re-roll  and  shut-off. 

Music  Rolls  For  every  occasIon 

Arranged  the  way  you  like  them,  old  favorites,  show  tunes,  latest  hits 
—all  on  quality  Aeolian  music  rolls  printed  with  sing-along  lyrics. 


(Free'morton  qouUToFFer) 

“On  Music  And  The  Player  Piano ’ ’ by  Morton  Gould,  one  of  today ’s 
foremost  artist-composers.  A  frank  appraisal  of  the 
player  as  a  teaching  aid  and  comments  on  its  value  in  today ’s  life. 


PIANOLA,  INC.,  DEPT,  G2,  33  WEST  57TH  STREET,  NEW  YORK  19,  N.Y.  * 
□  Please  send  me  free  a  copy  of  "On  Music  And  The  Player  Piano”  by  Morton  Gould. 
□  Please  include  copy  of  illustrated  Pianola  brochure. 

NAME - PLEASE  PRINT _ 

STREET  ADDRESS _ 


|  CITY _ STATE _ POSTAL  ZONE  NUMBER _ 


An  outdoor  family  room  that  belongs 
Mr.  and  Mrs .  C  f .  Miller,  Jr. 

Silver  Spring,  D.  C. 


Photograph:  Lisanti.  Architect:  Harold  L.  Esten,  A.I.A. 


BEFORE 

This  wonderful  addition  proves  that  no  matter  how  difficult 
the  problem  with  a  house,  there’s  a  solution.  And  here  that 
solution  is  excellent.  The  Millers’  small,  unprotected  porch 
(above)  was  well  located  but  not  nearly  large  enough  to  be 
really  practical.  The  two  young  Miller  children  couldn’t  play 
there  and  even  one  chair  filled  the  space. 

Many  families  would  have  thought  the  ground  level  out¬ 
side  prevented  building  on— but  look  at  the  Millers’  answer 
(below).  They  built  a  handsome  porch  that  serves  like  a  fam¬ 
ily  room  that  happens  to  be  outside. 

They  used  a  post-and-beam  structure  that  rests  on  a  con¬ 
crete  block  foundation— it’s  enclosed  for  extra  storage.  All 
three  walls  are  screened  with  long-lasting  aluminum. 

Now  the  Miller  children  have  a  good  place  to  play,  rain  or 
shine.  Mr.  and  Mrs.  Miller  use  the  porch  to  relax,  to  enjoy  a 
meal  outside,  and  to  entertain. 
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Dependable  new  MAYTAG 
GAS  dryer  saves  you 
hours  of  ironing 


Gas  makes  this  remarkable  Maytag  more  dependable,  faster,  too! 
Electronic  controls  "feel”  the  clothes  for  moisture,  shut  off  the 
dryer  when  everything  is  dried  just  right.  Wrinkles  are  never 
baked  in;  you  save  hours  of  ironing.  And  the  speed  of  Gas  means 
every  load  is  done  sooner.  Turn  it  on  and  safe,  gentle  Gas  heat 
starts  drying  instantly.  No  warm-up  wait.  And  the  famous  economy 
of  Gas  saves  you  money  load  after  load. 

Both  Gas  and  Maytag  are  famous  for  dependability.  See  the 
Maytag  Gas  dryer  at  your  Gas  Company  or  dealer. 

AMERICAN  GAS  ASSOCIATION 



Maytag  dries  exactly  right! 
72  electronic  ‘fingers’  inside 
Maytag’s  Gas  dryer  ‘feel’ 
clothes  for  moisture.  When 
things  are  dry  enough,  the 
dryer  shuts  off  automatically. 

This  Maytag  Gas  dryer  saves 
ironing  because  wrinkles  don’t 
bake  in.  Saves  the  time  you’d 
take  to  iron  wrinkles  out! 
You’ll  like  the  special  setting 
for  wash-’n-wear. 


LIVE  MODERN 
FOR  LESS 
WITH  a. 


ESS 

GAS 
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A  roomy  two  story — from  a  small  bungalow 
Mr.  and  Mrs.  F.  James  Bullock 
Niagara  Falls ,  New  York 

When  the  Bullocks  first  moved  into  their  compact  two-bed¬ 
room  house  (top),  it  had  room  to  spare.  Then  their  family  be¬ 
gan  to  grow,  and  they  added  on  at  the  rear  of  their  house;  the 
new  addition  gave  them  a  third  bedroom,  a  roomy  utility 
area,  and  a  covered  porch. 

But  five  children  later,  something  else  had  to  be  done — and 
quickly.  Rather  than  move  to  a  larger  home  and  give  up  their 
old  house  and  neighbors,  the  Bullocks  decided  to  expand 
again.  After  checking  their  lot  size,  they  found  the  best  way 
to  grow  was  up.  They  studied  several  ideas,  and  finally  came 
up  with  this  second-story  addition  that  added  more  than  700 
square  feet  of  new  life  to  their  home. 

The  24x31-foot  dimensions  of  the  second  floor  addition 
divide  neatly  into  a  four-bedroom  sleeping  area— plenty  of 
room  for  the  whole  family.  The  Bullocks  also  included  sev¬ 
eral  deep  closets  and  left  space  for  an  efficient  new  bath- 
complete  with  double  washbasins  and  a  big  linen  closet. 

With  the  bedrooms  upstairs,  the  Bullocks  really  put  the 
first  floor  to  work.  Now  there’s  a  large,  L-shaped  living  room 
(with  fireplace)  where  two  of  the  bedrooms  used  to  be;  on  the 
other  side  is  a  new  dining  room.  At  the  rear,  a  12xl6-foot 
playroom  uses  the  space  of  that  bedroom. 


AFTER 


BEFORE 


Photograph:  Suter,  Hedrich-Blessing 


There's  a  quality  about  a  home  with  Henredon.  There's  a  look  of  individuality. 
Because  Henredon  furniture  looks  custom  made.  Each  piece  is  so  skillfully  crafted  and 
detailed,  you  get  that  one-of-a-kind  impression  from  every  one.  It's  remarkable,  then,  to 
discover  that  the  prices  are  practical.  The  pieces  shown  are  from  Henredon's  Documentary 
Collection.  For  booklets  showing  Henredon  furniture  collections  for  every  room,  send 
$1.50  to  Henredon,  Dept.  BHG-10,  Morganton,  North  Carolina. 


Factories  at  Morganton,  High  Point,  N.C.;  Grand  Rapids,  Michigan 
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Room  design  by  Marvin  Culbreth,  N.S.I.O. 


The  timeless  elegance  of  fine  walnut  paneling  can  be  yours 


—at  a  price  that’s  comfortably  old-fashioned. 

Walnut  is  a  wood  for  all  periods.  Old  English  and 
American  craftsmen  loved  it.  So  do  our  finest 
contemporary  furniture  and  interior  designers. 
It’s  easy  to  see  why.  Walnut  offers  almost  end¬ 
less  variety  of  patterns  in  its  luxuriously  colored 
grain.  And  Charter®  walnut  is  especially  rich  in 
these  swirls  and  stripings.  Costly?  Not  at  all. 


Look  for  this  sign.  It  identifies  your  Weldwood  Headquarters 
dealer.  He  offers  you  the  most  complete  assortment  of  Weldwood 
products  and-the  best  advice  on  installation. 


Paneling  for  a  12'  x  8'  wall  is  only  about  $69. 
Enjoy  it  for  a  lifetime.  The  exclusive  Weldwood® 
finishing  process,  using  genuine  lacquer,  brings 
out  and  preserves  the  full  warmth  of  walnut.  See 
this  paneling  and  all  our  other  fine  woods  (over 
100  different  types— some  as  low  as  $28  for  a 
12'  x  8'  wall).  But  be  sure  they’re  Weldwood. 
The  name’s  on  the  back  of  every  panel. 


United  States  Plywood,  Dept.  BHftG  10-63 
Box  61,  New  York  46,  N.  Y. 

Please  send  me  illustrated  booklet,  "Ideas  For 
More  Beautiful  Homes."  I  enclose  25^. 

Nome . 

Address . . 

City . 

Zone . State . . . 

You  can  also  select  Weldwood  paneling  at  one 
of  our  156  showrooms.  In  the  U.S:  United  States 
Plywood.  In  Canada:  Weldwood-Westply  Ltd. 


HEADQUARTERS  FOR 


WELDWOOD 


PRODUCT: 


Shown:  table,  35"  square,  $14.95;  chairs,  $8.95  each;  complete  set,  $50.75. 
Other  sets  from  $46.75  to  $57.75.  Prices  slightly  higher  Far  West. 


-A.  "standout"  in  any  setting! 


The  classic  styling  of  this  Cosco  "Fashionfold”  set  never 
reveals  its  practical  fold-away  convenience.  It’s  perfect 
for  parties,  and  for  everyday  family  use,  too.  Chairs  have 
the  inviting  comfort  of  wide  contoured  seats  and  back¬ 
rests — the  solid  stability  of  permanent  furniture.  Flared 
legs  give  the  table  added  style  and  sturdiness  .  .  .  hidden 
leg  locks  eliminate  telltale  braces.  Picture  this  Cosco  set  in  your 
home,  with  your  choice  of  tan  or  charcoal  frames,  and  six  strik¬ 
ing  upholstery  patterns  and  colors.  Make  your  selection  now — 


COSCO 

HAMILTON  COSCO,  INC.  •  COLUMBUS,  INDIANA 


at  your  favorite  store. 


Your  Cosco  dealer  is  also  featuring 
this  budget-priced  set.  See  it  tool 


A  compact  storage  wall-desk 
Mr.  and  Mrs  Martin  L  Quinn 
Williamsville,  New  York 


A  bare,  useless  wall  in  a  space-hungry  master  bedroom  can  be 
transformed  into  an  attractive  storage  area.  The  Quinns 
proved  this  by  designing  a  compact  desk  and  a  spacious  three- 
section  built-in  closet.  They  built  the  closet  out  into  the  room, 
at  the  same  time  creating  an  alcove  for  the  desk.  The  desk  has 
two  large  file  drawers  and  four  shallow  drawers. 

One  section  of  the  closet  is  long  enough  for  full-length 
hanging,  while  the  other  section  is  “double  deck,”  just  right 
for  skirts  and  blouses.  The  center  portion  has  three  cupboards 
with  adjustable  shelves  for  small  items.  The  Quinns  used 
folding  louvered  doors  to  save  space. 


Photographs:  Suter,  Hedrich- Blessing 
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A  NEW  BETTER  HOMES  &  GARDENS  IDEA  ANNUAL 


IDEA! 


Use  the  beauty  of  natural 
textures  —  wood,  brick,  terrazzo  —  to 
enhance  room  beauty.  The  rich,  wood 
tones  of  this  paneling  set  a  mood  of 
elegance  and  provide  a  foil  for  the  deep 
blues  of  the  furnishings. 


IDEA! 


Good  art  is  available  to 
everyone  today  —  and  don't  worry  about 
mixing  periods  and  styles  of  art  and 
furniture.  An  important  painting  like  this 
merits  solo  hanging  over  the  fireplace. 


IDEA! 


Cooling  blues  or  greens, 
warmed  with  wood  tones,  lend  bracing 
freshness,  especially  to  a  room  that  gets 
strong  sunlight  for  a  good  part  of  the 
day.  Brighten  cool  colors  with  touches  of 
sunny  oranges,  reds  and  yellows. 


MAKE  YOUR  HOME  A  MORE  EXCITING 
PLACE  TO  LIVE  WITH  THE  NEW 

Home  Furnishings  Ideas  for  1964 

BY  THE  EDITORS  OF  BETTER  HOMES  &  GARDENS 


Your  home  is  alive  with  possibilities  for  exciting  decorating  .  .  .  and  HOME 
FURNISHINGS  IDEAS  FOR  1964  is  packed  with  ideas  to  help  you  realize 
that  potential!  It  helps  you  choose  from  the  wealth  of  good  design  now 
available  in  home  furnishings  and  to  combine  the  elements  into  a  decorating 
scheme  suited  to  your  individual  tastes  and  needs.  There’s  a  brilliant  sec¬ 
tion  on  art  in  your  home,  with  striking  examples  from  the  homes  of  collectors. 
There’s  help  on  color  planning  and  color  schemes.  There  are  space-making 
furniture  plans  with  handy  cut-out  patterns  for  your  conven¬ 
ience.  And  there’s  lots  more.  In  180  pages,  with  170  full- 
color  photos,  here’s  how  to  create  an  exciting  new  place  to 
live  .  .  .  right  in  your  own  home! 


Improve  your  home  inside  and  out 
with  the  all-new 

HOME  IMPROVEMENT 
IDEAS  FOR  1964 

Want  to  remodel  or  add  to  your 
split-level  home?  Improve  your 
family  room,  bathroom,  kitchen? 

Save  money  on  remodeling? 

HOME  IMPROVEMENT 
IDEAS  FOR  1964  shows  you  how  .  .  .  and  offers 
valuable  project  plans  to  help  you  build  bright 
ideas  into  any  room  in  the  house.  236  pages,  420 
pictures  (102  in  full  color)  —  the  buy  of  the  year  in 
home  improvement!  $1.25  ($1 .35  in  Canada). 


At  your  newsstand  now.  Or  send  check  or  money  order  (add  250  for  postage  and  handling)  to  Better  Homes  &  Gardens,  6510  Meredith  Bldg.,  Des  Moines,  Iowa. 
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You  spend  too  much  money 

on  a  carpet 

to  make  these  mistakes. 


Our  floor  plan  shows  the  average  amount 
you’d  spend  to  cover  about  44  square  yards  of 
living  space  with  a  good  grade  of  carpet.  A 
healthy  investment. 

The  mistakes  you  make  you’ll  have  to  live 
with  a  long  time.  So  don’t  make  them. 

For  instance,  don’t  make  the  mistake  of  econ¬ 
omizing  with  cheap  carpet,  especially  on  places 
like  stairs,  entrance  halls,  or  wherever  carpet 
takes  a  beating.  It’s  a  waste.  You’ll  be  replacing 
it  (or  kicking  yourself)  very  soon.  Cheap  carpet 
just  can’t  use  good  enough  yarns,  or  give  you 
enough  good,  dense  pile  to  stand  up. 

Don’t  make  the  mistake  of  buying  on  hear¬ 
say.  What  was  good  enough  for  Aunt  Millie 
may  not  be  good  enough  for  you.  There’s  not 
only  wool  to  consider.  If  you  have  a  houseful 
of  kids,  you  may  want  nylon.  Or,  for  its  clean- 
ability,  acrylic. 

One  thing’s  sure :  you  won’t  make  a  mistake 
with  any  of  them#  Provided  they’ve  been  put 
through  the  mill  by  a  good  carpetmaker. 


Don’t  make  the  mistake  of  buying  only  on 
looks.  A  pretty  face  can  fool  you.  You  can’t  tell 
how  good  the  yarns  are,  if  they’re  right  for  the 
texture  and  style.  Or  if  the  dyes  have  been  tested 
rigorously.  Or  if  the  back  is  bonded  so  tight  to 
the  carpet,  it’s  practically  grown  into  one. 

And  avoid  the  two  biggest  mistakes:  an  un¬ 
known  carpetmaker,  an  unknown  dealer. 

Look  for  Lees  carpets. 

And  a  Lees  carpet  dealer. 

He’s  trained  to  install  our  carpets  properly 
(each  comes  with  special  instructions),  will 
stand  behind  every  Lees  carpet  he  sells. 

The  way  we  do. 

We  only  put  our  name  on  first-quality  carpet. 

Print  it,  bold  and  clear,  along  with  a  registry 
number,  right  on  the  back.  Don’t  make  the 
mistake  of  not  looking  there  first. 

For  a  lot  of  good,  down-to-earth  reasons, 
“those  heavenly  carpets  by  Lees.” 

Write  us.  We’ll  tell  you  where  to  find  them. 

©JAMES  LEES  &  SONS  CO.,  BRIDGEPORT.  PA.,  A  DIV.  OF  BURLINGTON  INDUSTRIES 
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An  extra  bath  from  an  old  closet 
Mr.  and  Mrs.  R.  L  Roberts 
Tacoma ,  Washington 

When  Mr.  and  Mrs.  Roberts  bought  their  big  62-year-old 
home,  there  was  only  one  bath— upstairs  by  the  bedrooms 
where  it  should  be.  But  for  guests,  and  to  shorten  the  trip  for 
young  children,  they  needed  a  half  bath  on  the  first  floor.  The 
two  plans  show  how  they  got  a  handsome  bath  in  only  4x12 
feet  of  existing  space.  The  result  was  one  of  three  excellent 
changes  the  Roberts  family  made  that  won  separate  qualify¬ 
ing  prizes  in  our  Home  Improvement  Contest. 

The  space  was  a  long  narrow  closet  that  opened  to  both  the 
front  entry  hall  and  to  the  kitchen  at  the  back  of  the  house. 
They  planned  the  lavatory  nearest  the  front  hall  and  tailored 
the  built-in  counter  to  the  space  available.  The  counter’s 
shape  provides  plenty  of  room  at  the  doorway  and  offers  the 
maximum  amount  of  storage.  Then  they  installed  a  sliding 
pocket  door  to  insure  privacy  in  the  rest  of  the  bath. 

The  new  floor  here  is  vinyl  in  a  travertine  pattern.  The 
counter  is  fir  plywood,  topped  with  plastic  laminate;  the 
bowl  is  the  type  that  installs  without  a  trim  rim. 

The  colors  play  a  big  part  in  the  success  of  this  remodeling, 
too.  The  white  counter  and  mirror  wall  make  the  room  seem 
wider  than  its  four  feet.  The  foil  paper  on  the  wall  opposite 
the  mirror  and  in  the  toilet  enclosure  adds  interest  and  color 
to  the  simple  and  elegant  decorating  scheme. 


—  - 8l  -  **  W&rT:"; 

EARLY  AMERICAN  is  perhaps  the  most 
versatile  of  styles.  Above,  an  Innkeeper 
mirror  provides  a  decorative  pause  between 
stack  units,  while  a  Chanticleer  plaque 
crows  for  attention.  Below,  a  Village  Green 
clock  is  happily  wed  to  a  brimming  planter. 


TRADITIONAL  decoration  can  be  ex¬ 
citingly  new!  Above,  a  Sheffield  mirror- 
and-planters  ensemble  creates  a  setting 
of  natural  beauty.  Below,  a  Plum  Branch 
plaque  dramatizes  a  fireplace  wall. 


CONTEMPORARY  should  be  functional, 
can  be  fun.  Above,  a  practical  Dania  mirror 
enjoys  the  company  of  four  floral  plaques 
within  a  storage  system.  Below,  a  cane-tex- 
tured  Biscayne  plaque-and-planters  arrange¬ 
ment  adds  glamour  to  an  informal  decor. 


“Decorate  your  home  according 
to  your  own  likes.  Whichever  you 
prefer — the  warmth  of  Early 
American  .  .  .  the  elegance  of 
Traditional  ...  or  the  simplicity 
of  Modern — use  wall  accessories 
for  seasoning.  Syroco  brings  out 
the  full  flavor  of  any  setting.” 


SYROCO 


Syroco  Inc.  □  Dept.l03D  Syracuse  2,  N.Y. 
Gentlemen: 

Please  send  me  your  new  booklet,  “Wall-to-  Wall 
Decorating”  by  Arthur  Leaman,  A.I.D.  I  enclose 
10c  to  cover  cost  of  handling. 


Name 
Address 
City  A 


Zone - State  - . 


STOP  THE 
PAIN 


New  laundry  room  in  a  garage 
Mr.  and  Mrs.  N.  T.  Vasilatos 
Portland ,  Oregon 


WITH 

SOLARCAINE 


Acts  on  skin-nerves  with 
benzocaine,  for  relief  of 

Kitchen  Burns,  Scrapes, 
Scratches,  Detergent  Hands 


Kitchen  burns — many  other  surface 
hurts — need  more  than  a  mere  first 
aid  ointment.  They  need  something 
to  stop  pain  fast!  That’s  the  instant 
to  apply  Solarcaine.  It  blocks  the 
sensation  of  pain  itself  with  an  anes¬ 
thetic  widely  used  by  doctors. 

Solarcaine  is  quick!  At  first  touch 
it  cools,  then  lulls  your  distressed  pain 
nerves.  Contains  two  antiseptics  to 
help  prevent  infection  and  thus  aid 
normal  healing.  It  softens  and  mois¬ 
turizes  your  skin,  too. 

And  Solarcaine  is  greaseless.  Won't 
stain.  Relieves  dozens  of  distressing 
skin  irritations  that  hurt,  burn  or  itch. 
Always  keep  it  in  kitchen  and  bath¬ 
room,  and  you’ll  be  ready  to  stop 
pain  fast!  Get  Solarcaine  today.  Big 
saving  on  the  6  oz.  size  Lotion. 


SOLARCAINE 


SOLARCAlNt 



lotion 


SPRAY 



ITCMIHC 

imitations 


FAST 

PAIN 

RELIEF 


±\uw  m  nviAJ 

SPRAY  form 
as  well  as 
popular  Lotion 
and  Cream .  Clf~SOJ.ARCAiiit^ 

Quality  Product  of  Plough ,  Inc. 
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BEFORE 


When  Mr.  and  Mrs.  Vasilatos  built  their 
home  five  years  ago,  they  included  a  4-inch 
raised  cement  platform  near  the  kitchen 
end  of  the  garage.  This  was  to  house  a 
future  clothes-care  center,  home-office 
desk,  bulk-storage  area,  and  garden-tool 
room,  as  soon  as  their  budget  permitted. 
Here  is  the  result  of  that  excellent  advance 
planning.  Mr.  Vasilatos  did  all  the  con¬ 
struction  and  finishing  work  in  his  spare 
time.  Of  the  7x20-foot  area,  a  4x7-foot  en¬ 
closure,  accessible  from  the  yard,  holds 
garden  supplies,  tools,  and  lawn  furniture. 

In  the  utility  room,  doors  to  garage, 
kitchen,  and  patio  are  grouped  at  one  end. 
Left  of  the  automatic  washer  is  a  built-in 
utility  sink  with  separate  cover  to  provide 
extra  counter  space  when  needed.  Laundry 
supplies  are  stored  above  and  below  coun¬ 
ter  in  mahogany  plywood  cabinets. 

Sewing  center  by  dryer  doubles  for  fold¬ 
ing  clothes  and  home-office  use.  Typewrit¬ 
er  and  adding  machine  are  stored  near  by. 
Pull-out  bracket  light  and  adjustable  ceil¬ 
ing  light  make  this  end  of  the  room  a  good 
place  for  close  detail  work.  Ironer,  stored 
in  opposite  wall,  and  ironing  board,  are 
used  just  below  the  ceiling  fixture.  The  16- 
foot-long  storage  wall,  16  inches  deep,  has 
economical  sliding  doors  of  particle  board 
and  perforated  hardboard.  Two  closets  are 
for  coats,  boots,  and  finished  ironing. 
Shelves  hold  cleaning  supplies,  canned 
goods,  small  appliances — (rotisserie  and 
deep-fat  fryer).  Dividers  for  TV  trays  and 
floor  cleaners  complete  storage  wall. 

Finished  surfaces  in  the  utility  room  in¬ 
clude  laminated  plastic  behind  washer- 
dryer,  acoustical-tile  ceiling,  solid  ma¬ 
hogany  wall  paneling  and  vinyl-asbestos 
tile  floor.  All  require  minimum  upkeep. 

Since  dryer  was  condenser  type,  no  vent¬ 
ing  was  required  for  removal  of  moisture. 


Photographs:  Bill  Hedrich,  Hedricli-Blessing 
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